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Abstract

The objectives of this research were 1) to study the personal factors that affect the consumer marketing mix level for
brand of Mc; 2) to study the personal factors that affect the consumer brand-attitude level for brand of Me; 3) to
study relationship between the marketing mix level and the brand attitude level for brand of-MewThis quantitative
and descriptive research use survey method to provide input for the questionnaire design. Sample time period were
between Oct 15, 2015 to Dec 15, 2015 with 385 men and women who consume Mc apparel. This research used
statistical software to analyze research data which found that.l) samples with'different occupation have a different
marketing mix level for brand of Mc; 2) the samples with different status and eccupation have a different brand
attitude level; 3) the marketing mix level have positive relationship with brand attitude level. With this research, MC
GROUP PLC could make a plan to increase their brand potential which they should aim to set up the strategy and
also develop different marketing mix level and brand attitude level to all types of consumer especially different

status and occupation.

Keywords: Marketing Mix; Brand Attitude
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