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2009 2008 2008 2009
1 1 TwiAe (Nokia) 83.20 84.28
2 2 T34 (Samsung) 4.70 3.96
3 3 | la-Tuwne (i-mobile) 2.64 2.15
4 4 {47l a3mdu (Sony Ericsson) 2.14 1.75
4 10 | latnu (iPhone) 0.14 1.75
5 5 | Tuislean (Motorola) 1.48 1.34
6 6 WL lEdlA (Panasonic) 1.40 1.28
7 8 | ueaa (LG) 0.66 0.87
8 7 | lay (0, 1.07 0.74
9 8 anad (Wellcom) 0.66 0.67

N 1 “2009 Thailand’s most admired brand plus 2009 why we buy,” lagl d3ftymyn

WIARAT, 2552, Brandage, 1, 127.
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World Internet Users
December 2007

3.4%

M Asia

M Europe

&l Horth America

M Latin America / Caribbean
M Africa

B Middle East

M Oceania / Australia

Source: www.internetworldstats.com
Copyright® 2008, Miniwatts Marketing Group
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Internet Users in the World
December 2007

acio I 59
Europe N <5

Latin America /
Caribboan I 126
africa [ | 12
mMiddie East [ 34

Oceania /
Australia - ikl
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Millions of Users

Mote: Total World Internet Users estimate is 1,319,872,109 for year-end 2007
Copyright® 2008, Miniwatts Marketing Group - www.internetworldstats.com
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Internet Users in the World
Growth Between 2000 and 2007

Middie East S 920.2%

africa I (BB2.%

Latin America /

Caribbean L 598.5%
Asia S 346.6%
World Growth Avg. L 265.6%

Europe L 231.2%

Oceania /
Australia PSRRI 151.6%

Horth America B 120.2%

0 100%  200%  300% 400% 500% 600% TO00% $00%  900% 1000% 1100%
Growth in Percentage (2000 - 2007)

Mote: Total World Internet Users estimate is 1,319,872 108 for year-end 2007
Copyright @ 2008, Miniwatts Marketing Group - www.internetworldstats.com
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World Internet Penetration Rates
December 2007

Horth America T1.1%

Oceania /

Australia e

Europe 43.4%

Latin America /

Caribbean R

World, Average SR 20.0%

middie East [N 174
asia [N 137

africa [l 37

1] 10% 20% 30% 0% 50% 60% T0% 0%
Penetration Rate

Source: www.internetworldstats.com
Copyright @ 2008, Miniwatts Marketing Group
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INTERNET USAGE STATISTICS

The Internet Big Picture
World Internet Users and Population Stats

WORLD INTERNET USAGE AND POPULATION STATISTICS

Usage Usage

wonarego | RS | Coten i | oo | o | o
[Africa [ satza9130 [ 142w 44361840 [ 47% | 34%| BIAT%
|Bsin | 3733783474 | 56.5% 510,478,143 | 137 % TR HEE%
[Esirope [ 801821187 121% |  348,125.847 434 % 4% 2M2%
[Midsle East [ 1oz 755 Ms | 29 %) 33,510,500 | 174% | 25%| 902%

Jorth Ameri [ 33485980 81%| 238015529 1% 15.0% 1202%
|Latin AmerlcaiCaribbean | 569.133.474 A% 126203714 222 % 96% 5985 %
|caania f Ausiralia | 33.569.718 | 05 %| 19,175,836 | 571% | 15%| 1516%
[WORLD TOTAL [ 6506971659 W00% [ 1,319,872,109 0% | 1000%] 2656%
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infeernanion. {3} Darmegraghic (Fegulabion) numbarn se baead on Gatl om the US Canks Butesu . (4) INCAMmat ussge inlomstion oomas ko s
publiFed by Miglpen MetRatinge. oy the tercasicrgl Telacemmynicasicon Lnipn, by lecal MNIC. pnd othe eelinode 1curoms. |8 For daliniticns, glidpime,
and Aavigaticn halg, plases cades 15 558 Sia Sorfins Suide, Ao in tis lasguagel. (8} Inlsemation in this dite may B4 S28S, gheing the Sus edil 1s
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ASTA INTERNET USAGE AND POPULATION

ASIA

Afganistan

Armenia
Azerbaijan

Bangladesh
Bhutan

Brunei
Darussalem

Cambodia
China =
Georgia
Hong Kong ~
India
Indonesia
Japan
Kazakhstan
Korea, North
Korea, South
Kyrgvstan
Laos

Macao ~
Malaysia
Maldives
Mongolia
Myanmar
Nepal

Pakistan

Philippines
Singapore
Sri Lanka
Taiwan
Tajikistan
Thailand
Timor-Leste

Turkmenistan

Uzbekistan
Wietnam

TOTAL ASIA

Population
{ 2008 Est.)

A2.738 276
2,968 536
SA7T 7T

154,027 902
582221

281,271

14,241 540
1,330,044 605
4,630,841
T.018 636
1,147 995,898
23T 5123255
127.288419
15,340,533
22,5685 247
48379292
5,250 869
5677524
545 674
25274132
285925
2,996 021
47,758,181
28,196 960

172,800,051

95,061 683

4,608 167
21128772
22920946

7211 3384

55,492 298
1108777
4,829 332

27345 026
26,116 559

3,780,819,792

Internet
Users,
(vear 2000)

1,000
20,000
12,000

100,000
Soo0

30,000

5,000

22 500,000
20,000
2,282 000
5,000,000
2,000,000
47,080,000
70,000
19,040 000
21,600
5,000
60,000
3,700,000
5,000
30,000
1,000
50,000

132 900

2,000,000
1,200,000

121,500
5,260,000

2,000
2,200,000

2,000
7500

200,000

114,304,000

Internet
Users,
Latest Data

500,000
172,800
1,500,000

500,000
40,000

176,029

70,000
298 000,000
360,000
4878713
81,000,000
25,000,000
94,000,000
1,900,600
36,794,800
750,000
100,000
238,000
15,868,000
33,000
320,000
40,000
397,500

17,500,000

14,000,000
3,104,900
771,700
15,140,000

484,200

13,418,000
1,200
70,000

2,400,000
20,834,401

650,361,843

Penetration
%%
Population)

1.5 %
5.8 %
1832 %

03 %
5.9 %

46.2 %%

05 %
224 %
78 %
695 %
T %
10.5 %
728 %
12.4 %
TE. %
14.0 %%
1.5 %
436 %
G628 %
86 %
10.7 %
0.1 %
1.4 %

10.1 %

14.6 %
G7 .4 %
2T %
661 %

6.7 %

205 %
0.1 %
1.4 %

88 %
24 2 %

17.2 %

User
Growth
{ 2000-
2008 )

49,900.0
D/D

4760 %

124000
Yo

400.0 %
TR00.0 %

486.8 %

-

LEE.T %
2244 S
000 %
1137 %
S20.0 %
1500 %

997 %
26151 %

Y

==

933 %
3535 %
SEE.T %
2967 %
23289 %
4500 %
9EB6.T %
329000 %

6950 %

12,9695
EC]

E00.0 %
1587 %
5351 %
141.9 %

241100
k]

4223 %
0.0 %
34000 %

31,2000
Y

103217 .2
Yo

469.0 %%

Y [
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Users
(V)

in Asia
0.1 %
0.0 %%

0.2 %

0.1 %
0.0 %

0.0 %%

0.0 %
458 Y
0.1 %
0.8 %
125 %
2.8 %
14.5 %
032 %
0.0 %
ST Y
0.1 %
0.0 %
0.0 %
2.4 %
0.0 %
0.0 %
0.0 %
0.1 %

27 %

2.2 %
0.5 %
0.1 %
23 %

0.1 %

2.1 %
0.0 %
0.0 %

04 %

2.2 %

1000
Yo

TIOTES: (1) The Asian Internet Statistics were updated for December 31, 2002, (2) CLICE on each country name to see
detalled data for individual countries and regions. (31 The demographic (population) nunbers are based on data contained
in Census Bureau {4) The usage numbers come from varicus scurces, mainly from data published by MielzendTTetFatings |
ITTT |, and other trustworthy sources. (5) Data mayw be cited, giving due credit and establishing an active link to Internet

MW orld Stats. (6) For definitions and help, see the site surfing mude . {*) For statistical purposes, China figures do not
mclude SAFR Hong Hong and ZAR IMacac which are reported separatelsy.

Copyright 2009, wiwne internetworldstats.com. All rights reserved.
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