CHAPTER TWO
REVIEW OF LITERATURE

This chapter provides a literature review whiclvass the characteristics of
pop-up books in general, the history and developroérhe pop-up books, related
theory to support the pop-up book cycle, and relevasearch about pop-up books in
Thailand, including the factors affecting the p@teen of adult readers toward the

pop-up books.

2.1 CHARACTERISTICSOF POP-UP BOOKS

A pop-up book is a combination of heavy and thicpgr as base page or
spread assembled with movable pieces of pop-umked together with heavy board
on the front and back cover. It is an interactivevable book which shows important
characters in three-dimensional innovative viewshsas pop-up, pull tabs, pop-out,
pull down, flaps, or greeting cardBdp-up book2008). The surface of the paper is
coated with varnish oil or plastic lamination filpesther gloss or matte effect in order
to protect the books from dirt and scratching. Etteough the technology is more
advanced and there are several machines to supppitip book production today,
many companies still use hand assembly to make tt@ses in order to maintain the
delicacy and classic nature of the pop-up books.

A pop-up Book is created by paper engineering, pdpkling, or paper
transforming. The procedures of making pop-up baoksquite complicated and take
long lead-time since most of these pop-up booksraade by hand assembly rather
than machine assembly. This is because it begitisthe concept, story line and the
situation of constructing each paper componentHey duthors. Then all of these
concepts will be passed to designers and papenegrgi in order to combine all
components and characters, including sound, ligidutes, or special materials, such
as fur, feathers, or leathers into each scene @fbtioks in different views from
opening to closing the books. After that, the desig do lay-out or nest all
components into paper sheet size for printing, #&meh these components and
mechanisms will be die-cut and stripped out of gnmted sheets. Finally, these

components will be inserted into slots, glued wtité pivots, or folded into the inside



pages and eventually formed into one complete gopaok so that they can create
movement of these paper components and make theomieemore interactive with
the readersRaperGlory 2008).

The key characteristics which reflect good quabtythe pop-up books under
the readers’ requirement are good fit and well-fiomed mechanisms in the pop-up
books. For instance, the pop-up pieces must belgxaigned with the printed pages
and the covers and angles for each component neusicturate so that these can
make the pop-up books work well and be controllable

2.2HISTORY AND DEVELOPMENT OF POP-UP BOOKS

The history of pop-up books began about 700 yeagrs @ancy, 1999).
However, there is no obvious record for the exanet date and the person who
invented pop-up books. According to research by WhbFary, the history of pop-up
books began in 1306 and first appeared as a mapusdran astrological book
created by the Catalan mystic and poet, Ramon.LUHil contents were about the
volvelle and revolving disc, so at that period, gap-up books contained a central
pivot which could be rotated or point to the synsbot words when the books were
opened (Hiner, 2008). Other purposes of creatoyp books at that time were for
teaching anatomy, predicting astronomical situajagenerating confidential codes,
and forecasting future incidents. Therefore, inehdy stage, the pop-up books were
made in order to serve adult readers’ needs (UNbfakies, 2007).

In the fourteenth century, pop-up books were costd as special turn-up
and lift-the-flap form in order to learn about thature of humans from all different
parts of the human body which were jointed toge#rarl attached on the book page.
By 1564,“Cosmographia Petri Apiani of Marjoca,’another astrological book was
published, and after that the pop-up books for gadburposes were produced to
study the anatomy of human body in the form of dlagnd compare the artistic
designs from the early until the final stage. Faarmaple, Andreas VesaliusDe
humani corporis fabrica librorunepitomewas an anatomical book which was printed
in Basel in 1543. It used a movable mechanism sigwie human anatomy in seven
detailed superimposed layers. From this period timi eighteenth century, the pop-

up books was printed and assembled for scholasfiectives, and after that the



purpose was changed to entertain children (UNTdribs, 2007). Another obvious
example was the pop-up book created by a Dresdeiasdn the eighteenth century
in order to study human body about hand and eyardaHiner, 2008).

According to Ann Montanaro (Rutgers University labes, 2008), the first
party who invented the first movable pop-up booksvicloughlin Brothers from
New York City in around 1880. They made pop-up ®fskm large unfolded plates
which were assembled into a multi-layer displayteAthat, in the beginning of the
twentieth century, the pop-up book market was edpdnby producing more
inventive pop-up books when the Europeans foundembopexpensive papers to
produce this book type.

Pop-up books were not promoted for children readentil the early
nineteenth century. Many innovative designers, sashRobert Sabuda, Matthew
Reinhart, and David A. Carter tried to generatér tvn designs to compete with any
other publishing companies in order to gain thehégj share in children’s market.
Because of cheaper paper price and technology @mweint during this period, the
pop-up books were produced, not for academic achsting purpose, but they were
produced for entertainment under the introductiérRobert Sajer of London and
enhancing the readers’ understanding toward theentsinside the books.

From Weblndial23.com (2007), it is indicated thapgr engineers changed
their target and aimed for producing pop-up boaksafiult readers in order to create
new trends for pop-up books in U.S. markets. FangXe, Brooklyn Public Library
(Carvajal, 2000) creatddirooklyn Pops up Book-The History and Art of The/ahide
Book in order to give knowledge about the history aifielstyle of people around
Brooklyn Bridge for both children and adult readdfees Moerboek generatddhe
Pop-up Book of Sefor providing sex educations for adults. BrucetEosreated the
Pop-up Book of Celebrity Meltdowand authorized Melcher Media (2006), a
publishing company in the United States, to prodacd publish this book in the
United States and United Kingdom market. Gary Goeem designedrhe Pop-up
Book of Phobiago provide phobia knowledge for adult readers.aA®sult of these
examples, Robert Sabuda, a famous designer and pag@eer, stated that the pop-

up books were available for adults more than inpis.
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The paper engineers, persons who created and edalyar paper
manufacturing, have been trying to create and peepap-up books for adult readers
in order to support the needs of changing the taggeup from children to adults.
Consequently, many publishing companies have beegngtto differentiate their
products in order to serve various purposes andessavhich relate to adults’
activities in the global book market. There haverbéhree main interesting recent
developments of the pop-up books which were invble adults’ activities.

Firstly, it is obviously seen that pop-up books areduced, not for children’s
amusement only but also for other adult purposentsbducing new products or
services or taking part in advertising campaigr.ifstancesStar War Pop-up Book:
A Pop-up Guide to the Galaxy Paul Krugman was produced in 2007 in orders® u
the pop-up book to advertise this movie (Colbe@0?. Moreover, Walt Disney
Pictures, who manufactured the “Bedtime StoriesVimoproducededtime Stories
Pop-up Bookin order to distribute to all audiences in theagatemiere in December
2008 all over the worldwalt Disney Pictures2008).

In addition, Neiman Marcus, a luxurious departmstare company in the
United States, launched pop-up books caeiman Pop-up Book 180Anniversary
for their special and important event of one huddyears of its department store.
Therefore, pop-up books took part in the adult eesid business in terms of
promotional activities as well.

Secondly, pop-up books can be used for construgiineelines. For instance,
Anton Radevsky and David Sokol (Black, 2008) créaidve Modern Architecture
Pop-up Book for providing architectural knowledgedahe history of this field so
that it would be helpful for the architects and stoaction workers to understand the
development of structure for each building since ttlineteenth century until the
present day.

Another outstanding example Fsank Gehry in Pop-up Boo{Cathy, 2008).
This pop-up book was created and produced by ThuBdg Press in Spain for
presenting the innovative design of five famouddngs: Guggenheim Museum, The
Walt Disney Concert Hall in Los Angeles, The Seafflenter Monorail, The New
Customhouse in Dusseldorf, Germany, and The Ndfouase in Venice Beach in

order for guideline for study.
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Thirdly, pop-up book are involved in the fashioduistry for adults because in
2008 Visionaire Publishing, who originated VisiamaMagazine, one of the famous
magazines in the United States, produced and l&ahéisionaire Surprise 55: Krug
title for promoting twelve new titles related tosfaon design to be sold in 2009
(Visionaire Home2008).

Moreover, Isabelle de Borchgrave, a French desjigkarl Lagerfeld, and
Issey Miyake producedrashion a la Mode: The Pop-up Book of Costumes and
Dressesto show numerous costume figures chronologicallythree dimensional
views under the theme of Egyptian fashions fromdighteenth century which was
the beginning period in Egypt until now. These #Hre examples of fashion styles
shown in this pop-up book: the Victorian opera (Elge of Tiffany and Sergeant, The
Kimono, Chanel, the liberation of women’s clothiragd the fashion as Art (Alibris,
2009).

According to these activities which pop-up bookseheen involved, many
people understand that pop-up books are sourcelghd for children, but actually,
the target group for purchasing and reading theympooks in which many pop-up
book producers are interested is adult reader®, Alss likely that pop-up books are
going to be widely used in the international matketause they have been involved
and applied more to adults’ business, such as tblitectural field, the fashion
industry, and marketing activities in terms of paironal tools for new products. As
a result, it is said that there are more pop-upkbdor adults than ever beforBdp
Art New York Post2006).

23 RELEVANT RESEARCH ABOUT POP-UP BOOKSIN THAILAND

Although foreign readers enjoy reading pop-up baoks can be excited about
several kinds of pop-up books with various kindsaftents and patterns which have
been produced for them all over the world for caej pop-up books in Thailand are
printed products sold in a niche market with expanprices because they have been
known only among specific groups of readers andehgop-up books are more
complicated than the trade books or regular pobketks. Thus, the pop-up book
prices are quite high in Thailand due to the compulkaracteristics of the pop-up
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books themselves, compared with other book typethénmarket, and the labor-
intensive production from hand assembly (OkonowR2)0). Therefore, these pop-
up books are suitable for high-end readers onlyfpopersons who can afford them
for special purposes, such as entertainment oeatah hobby only. This results in
the necessity to understand the readers’ particubgds, especially the desirable
characteristics of the pop-up books in order totriidéai needs.

According to the statistics from the National 3tatal Office, Thailand 2008,
Thai adult readers read the books accounting f@%%nly of total adult population
because they were more interested in other medigh) as television programs,
games, or magazines rather than books. Also, theldbtal newspaper, “Khom Chad
Luek,” issued in October 2007 reported that Thapbe read only two copies of the
books per person per year and were willing to paghetime for buying the books
only two hundred and sixty Baht. Apparently, thetivation for Thai people to read
books, especially Thai adult readers is quite lmmpared with Vietham’s readers
who read sixty copies per person per year. The rgovent led by Prime Minister
Surayuth Chulanont tried to encourage private gublg companies to produce
various kinds of the books for the Thai market. €amquently, this was a good
opportunity for pop-up books producers to genereg® ideas for producing these
books for the market.

According to physician Nittaya (2004), the pop-upks are appropriate for
children in order to enhance learning and developoé Thai children in the early
life. For example, the children will know the chetexistics of each component
through amusing pop-up pieces and create good emdtie to the ability to reduce
their boredom and stress. However, the reader pegooetoward the pop-up books in
Thai market is that the pop-up books are produaedchildren rather than adult
readers.

Based on the research above, it is suggestedrthatder to stimulate Thai
adult readers to read more books and create theupdpok perception for adult
readers, it is essential to study and understamch#tture of perception and how the
perception is processed so as to boost adult r€aakiraction to read and purchase

pop-up books.
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24 THEORY OF NATURE OF PERCEPTION

According to Hawkins, Best, and Coney (2004, pB-289), the nature of
perception comprises four stages which effectivetynulate target audiences,
especially adult readers, and help them to recegthiz characteristics of attractive
pop-up books. Firstly, the exposure of the infoibrabccurs when there is a stimulus
to the target audiences within a relevant enviramm&econdly, the attention to
stimulus activities and resulting sensation’s pssagy in the brain is stimulated by
the information received at the first stage. Thirdhe information’s meaning is
interpreted from the received sensation. Lastlye throcessed information is
memorized for immediate decision making or longri@neaning retention.

In order to help understand this concept more wasike flow chart below
demonstrates the flow of information processingdansumer decision making about
purchasing the products which consumers would tiikkbuy and in response to the

stimulus process.

Figure 2. Information processing for consumer decision making
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Coney, K., and Hawkins, D., 2004: McGraw-Hill, lrwi



14

From this theory, attention is the most importadtdér which can encourage
and allow adult readers to create a perception tck about the desirable
characteristics of pop-up books for adult readdise key factors to help the
information processing in this stage are as thHevohg:

- Size and Intensity: Larger stimuli tends to be noticed more thansimaller
ones.

- Color and Movement: Those serve to attract the readers’ attentionh wit
bright colors and moving items being more noticeabl

- Position: This refers to the placement of an object in &@es visual field.
For example, placing an object near the centeheffield means it will be more
clearly and easily seen than placing it near tlge e the field.

- Isolation: This is separating a stimulus object from othereoty, such as
using white space or blank area.

- Format: This refers to the pattern in which the messagerésented. For
instance, elements which are too complicated ouirec lot of effort will decrease
the attention of the audience. Thus, a simple forone@ates greater attention from
audiences than a complex format.

- Contrast/ Expectations. Consumers pay more attention to stimuli that
contrast with their background than to stimuli thdénd with it. Consequently,
differences between each page or spread and anp#ger or spread would help
stimulate the observers better than similarity.

- Interestingness. This relates to the individual characteristicsminich each
person is generally interested. Therefore, eachopehas his or her own interest in
the material or presentation.

- Information Quantity: This concerns with how much the information
should be presented. Too much information or infdrom overload will result in
losing audience attention.

According to this theory of stimulation, it is obws that these factors are
main elements which reflect to the perception gaatson has. Thus, this theory is
helpful and can be applied to explore the charaties of the pop-up books for adult
readers which stimulate their minds. For examplés applicable to determine what

the pop-up book’s size should be and the numbsprads or pages included in each
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book. In addition, colors for printing and movemehpop-up components, as well as
the position of pop-up books are important to ftee characteristics of new pop-up
books which the adult readers require. Lastly, #mount of the content and
information inside the books and format arrangenant essential to point out the
desirable and attractive characteristics of the-ygofgpooks which the adult readers

would like to buy or possess.

25 THEORY OF GENERIC COMPETITIVE STRATEGIES

Apart from the nature of perception from varioustéas of stimulation which
can affect the characteristics of pop-up books whie adult readers would like to
have or buy, cost, differentiation, and focus dre ¢ritical parts which change the
characteristics of the pop-up books which they n@edording to Michael Porter’s
strategy (2004, pp. 35-41), Michael Porter suggesiat there were three potentially
successful generic approaches to surpass the dtonpefThese approaches are
concerned with the following details:

25.1 Cost Leadership Strategy: From his definition, this involves cost
reduction and minimization in terms of efficientage facilities, marketing costs from
R&D and sales force, or product design for convetneanufacturing, and extension
of product lines to spread the cost for produchmg products. As a result, the factors
related to the cost of production or the priceghsas the number of pages or the
paper type of the pop-up books, are critical teetffthe characteristics of pop-up
books in terms of reasonable, acceptable, anddaifibe cost.

2.5.2 Differentiation Strategy: This strategy is defined to take in the form of
product design or brand name, technology, custoseevice, or dealer network.
Consequently, to maximize the adult readers’ satigin and motivate them to buy,
extensive research and product design, such asiemegs of the products, becomes
necessary to achieve this strategy. For exampéepdp-up book producers have to
think about the pop design or movement in ordeattiact the customers or readers to
be interested in buying these books and overcomedmpetitors.

2.5.3 Focus Strategy: This strategy concentrates on a specific group of
customers, product line segment, and geographi&enar particular target. Since

most of the pop-up books have been imported framida countries, the unit price is
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quite high. Therefore, in order to accomplish thisategy, the target customers for
these books have been limited to adult readersaohitd earn or afford to purchase
them.

These strategies could assist in clearly determiamd achieving the goals of
finding out the desirable characteristics of popsopks based on how to differentiate
the pop-up books under the acceptable cost fofaties group of adult readers who
are from twenty-one years old to thirty-five yeald.

In conclusion, pop-up books were originated for fhepose of not only
entertaining children, but also providing acadeamd business activities for adults.
The pop-up books all over the world are likely sothe books for adult readers more
than in the past. However, the pop-up book marnkd&thailand is still narrow due to
the price and consumer behavior. Thus, stimulusofsacand generic competitive
strategies are vital for this research in orderetch the objective to explore and find

out the characteristics of new pop-up books whaitaeaders would like in 2009.



