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APPENDIX  A 

 

Questionnaire in English 

 

Purchasing Behavior of Customers Frequenting a Convenience Store in Inner Bangkok 

and The Factors Influencing Their Purchasing Decisions 

 

This questionnaire is a part of a research paper as a partial fulfillment of the 

requirements for a Master of Arts in English for Careers, Language Institute, Thammasat 

University. The objective of the study is to describe the beverage purchasing behavior of 

customers in convenience stores in the area of Inner Bangkok (PathumWan, Bang Rak, 

Sathon and Vadhana district) to survey reasons for purchasing.  The scope of beverages in 

this study focuses on cold beverages which are sold from drink dispensers and where 

customers can serve themselves such as fountain drinks and non-carbonated drinks with ice in 

convenience stores. 

The researcher would like to ask for your cooperation to answer the following 

questions according to your information and opinion. All data from this questionnaire will be 

used only for research purposes and will not have any effect on respondents. Your 

information will be strictly confidentiality. Your cooperation in spending your time to answer 

this questionnaire is highly appreciated. 

 If you are not clear about the questions or need more information, please contact 

Mr.Sasivadee Deesawasmongkol at 0818894622 or E-mail sasivadee27@hotmail.com 

 

This questionnaire is divided into 4 parts as follows: 

 Part��:� General Information of the Respondent 

 Part��: Purchasing Behavior of Cutomers for Cold Beverages from dispensers in  

  Convenience store  

 Part��: Factors influencing in the purchase of cold beverages from dispensers in  

  Convenience store  

 Part��: Suggestions 
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Instructions:�Please read the following statements and mark�����  or fill in the space of 

the answer, which most reflects your opinions and/ or feeling. 

Part��:�General information of the respondent 

1. Gender: ��Male    ��Female 

2. Age: ���-���years old  ����-����years old   

�����-�30�years old  �����-�40�years old  

�����-����years old  ��more than ���years old 

3. Marital status 

   ��Single   ��Married - Child   

   ��Married – No Child  � Other 

4. Education 

   ��Primary School  ��Secondary School 

   ��High School   ��Vocational School 

   � Diploma   ��Bachelor’s Degree 

   ��Master’s Degree  ��Doctorate 

   ��Others �Please fill……..																												
 

5. Occupation  

��Student   � Government Official 

   ��State Enterprise  ��Private Sector 

   ��Employee   ��Professional Career 

          (Engineer, Doctor or Lawyer) 

   ��Entrepreneur  ��Housewife    

   ��Unemployed  ��Others �Please fill																												
 

6. Average Income per month 

 � � ��less than�5,000�Baht  ��5�����–��0�����Baht  

   ���0�����–�15,000 Baht ���������–��������Baht  

� � � ���������–��������Baht ���������–��������Baht  

   ��Greater than �������Baht  
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Part 2: �Purchasing behavior of customers for cold beverages from dispensers in 

convenience store 

7. How often do you come to buy things from a convenience store? 

 ��Everyday/Almost everyday  

 ��4-5 days per week   

� ��2-3 days per week   

 ��Once a week    

 ��Less than once a week��

8. What kinds of products do you buy from a convenience store 

(can choose more than 1 answer) 

 ��Foods   � � ��Beverages 

 ��Consumer goods/ Non-Foods   ��Books and Stationeries 

 � Snacks / candies    ��Others �Please fill																																		
�

9. Have you ever bought cold beverages from drink dispensers in convenience stores?  

 � Yes    

 ��No………. Please pass to part���� �

10. How often do you purchase cold beverages from drink dispensers in convenience 

stores? 

 ��Everyday/Almost everyday  ��4-5 times per week   

 ��2-3 times per week   ��Once a week   

 ��Less than once a week� �

11. Normally, how many cups of drinks from dispensers in convenience stores do you 

purchase per day? 

 �� 1 cup     �����cups    

 �����cups     ���more than���cups �

12. What kinds of cold beverages from drink dispensers in convenience stores do you 

most frequently purchase? 

� Iced Fountain drink   ��Iced Coffee  

��Iced Cocoa/Chocolate   ��Iced Milk Tea 

 ��Iced Tea Lemon � � � ��Iced Green Tea   

 ��Fruit Juice    ��Others �Please fill………………) 
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13. According to question 12, The most beverages that you purchase are for?  

��Yourself     ��Others 

14. What are the types of convenience stores that you most frequently purchase cold 

beverages from a drinks dispenser? 

��Convenience Store  

��Convenience Store in Petrol station				............. Please pass to No.16�� �

15. Which brand of convenience store do you the most frequently purchase cold 

beverages from a drink dispenser? 

��7-Eleven Store    ��FamilyMart  

��TescoLotus Express�   ��108 Shop   

��MiniBigC    ��Others �Please fill………………)   

16. Which brand of convenience store in petrol stations do you� the most frequently 

purchase cold beverages from a drink dispenser? 

 � 7-Eleven Store�in PTT   ��Select shop in Shell  

 ��Jiffy in Shell/Jet�� � � ��Tiger mart in Esso�    

 ��Suria in Petronas    � Starmart �in Caltex 

 ��BaiChak in Bangchak   � Tesco Lotus Express in Esso 

 ��Others �Please fill																												
�

17. What is your purchasing behavior of cold beverages from drink dispensers in 

convenience store? 

 ��Intend to buy cold beverages from a drink dispenser 

 ��Unplanned to buy, buy when see cold beverages from a drink dispenser 

 ��Buy because of promotion� � ��Others �Please fill………………)  

18. What is the size of the cup that you regularly buy beverages from a drink dispenser? 

��Small size(12 Ounces)   ��Medium size(16 Ounces) 

 ��Large size(22 Ounces)   ��Big size(32 Ounces)  

 ��Others �Please fill………………) 

19. Do you remember the price of beverages from drink dispensers that you chose from 

question18? 

 ��Yes    

 ��No																							 Please pass to No.21�
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20. How much is a cup of beverages from dispensers that you buy regularly?�											Baht 

21. How much ice do you put in the cup of beverages from a drink dispenser? 

��Full  � � � ��¾�of cup   

��½�cup     ��¼�cup  ��None�

22. When do you buy the beverages from drink dispenser the most? 

 ��Before Breakfast   ��Breakfast�Drink with breakfast meal 

 ��Between Breakfast and Lunch��� ��Lunch�Drink with Lunch meal 

 ��Between Lunch and Dinner�  ��Dinner�Drink with Dinner meal 

 ��After Dinner/Before going to bed�

23. Where do you drink the beverages from drink dispensers? 

��Home     ��School/University   

�� Office/Work Place� � � ��While traveling   

��Restaurant    ��Market 

 ��Others �Please fill………										………)   

24. Do you buy the beverages from drink dispensers with other products? 

� Yes     

� No 																			�	 Please pass to Part 3�

25. What do you buy with the beverages from drink dispensers at convenience store? (can 

choose more than 1 answer)� 

 � Bread/Sandwich  � � Dim sum   ��Sausage�  

� ��Burger    ��Snack   ��Cake/Cookie  

 � Gum/Candy   ��Frozen Food   ��Drink water�  

� ��Others �Please fill………													………)  

26. What kinds of beverages, which are not carbonated drinks, from drink dispensers in 

convenience store do you want to buy in the future?(can choose more than 1 answer) 

��Black Coffee   � Milk    � Black Tea  

��Lemon Tea   ��Chrysanthemum drink ��Longan drink 

��Guava drink   � Roselle�drink    

�Others  �Please fill……………………..				) 
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Instructions:�Please read the following statements and mark��  or fill in the space of the 

answer, which most reflects your opinions and/ of feeling.  

Part��: Factors influencing in the purchase of cold beverages from dispensers in  

 convenience store  

27. Factors influencing beverage purchasing or not from drink dispensers in convenience 

stores  

Level of reasons/factors Influencing Factors of  

beverage purchasing from 

drink dispensers�

Most 

important 

Important Neutral Unimportant Mostly 

unimportant 

Product      

1.Good taste      

1. New flavor      

2. Quality of ingredient      

3. Hygiene of�drink 

dispenser 

     

4. Drink with ice      

5. Variety of Beverages      

6. Brand of Product      

Price      

7. Price/ Value for money      

Place      

8. The location of 

convenience store 

     

9. Layout of drink 

dispenser 

     

Promotion      

10. Promotion campaign      

11. Point of purchase media      

Others      

12. Brand of Convenience�

store 

     

13. Staff service      
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Part��: Suggestions 

28. Other� suggestions regarding beverages sold from drink dispensers in convenience store 

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________

________________________________________________________________________ 

 

 

 

*****Thank you for your cooperation in answering this questionnaire***** 
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