REFERENCES

Brown, A. (2008). Chapter 6 Class Notes. Retrieved October 10, 2008, from
http://www.udel.edu/alex/chapt6.html#types

Feeny, A., Theera Vongpatanasin & Arphaporn Soonsatham. (1996, November 8).
Retailing in Thailand [Electronic version]. International Journal of Retail &
Distribution Management, 24, 38—44.

Hawkins, D.I., Best R. J., & Coney K. A. (1998). Consumer: Behavior Building
Marketing Strategy (7th ed.). Saint Louis, MO: McGraw-Hill.

Kotler, P., & Keller, K. L. (2006). Marketing Management. (12th ed.). Upper Saddle
River, NJ: Pearson Prentice Hall.

Pride, W. M., Elliot, G., Rundle-Thiele, S., Waller, D., & Paladino, A. (2006). Marketing
Core Concepts & Applications. Milton, QLD: Wiley

pudAndsmRviazusia nnasnadedlunliaula. (19 Sguiau 2551). [feyadidnnseiind].

gannizsedi/ansd, Audwiadui 18 fuanew 2551, a1n

http://www.managerweekly.com/
JupFuazaante 9 wiudu. (26 — 29 wouaian 2550). [feyadidnnseling]. agangsia,

%

AuAiedun 21 fuenew 2551, an http://www.siamturakij.com /home/news/

print_ news. php?news_id=3756
Ustumd sanania. (2540). wodinzsunisansesgusinanidseiig 7-eleven: nscldnmuanie

wwangumnaias. [The Buying Behaviour of Consumer Toward 7-eleven
Enterprise in Bangkok Metropolitan]. a13HinusUseyoyiuiingia, auianenae
A, Fuduiledudl 14 fuaneu 2551, angudeyadniivienanslugy
aannseiing.

U317R 9imudney. (2549). mm/?s/mﬁzquﬁnﬁmmﬁj’u‘?fmYumm”mﬁu%??@?zm"m

¥ b3 dgl o v v a 5; a 1 U .
:‘vummxmmr@nmmﬂ71/@77LLUWNmu(f%mﬂummmﬂmmum"z/@uz.mu [A comparative

study of buying decision behavior between convenience stores and traditional

retail stores in KhonKaen municipality]. a1stinugi/seysyngsnanmingim,
o e a a4 v aa e 4 s A oA .

NWINLYAEATUATUNTI LI, UDUARINENae. aumudadun 14 Auenaw 2551,

angdeyadaivienansluglaidnnaeiing.

9973 lmanang. (2550). wodingsunisaedudi luiudranseegusina lugsngammnaiiuag



35

[Consumer Behaviors and the Purchase of Goods from Retail Stores in Bangkok

Metropolis]. @a13inusilFnyoAsHgA1anTNTTRA, NNINENAETINATUN, TR
IeNde. AUAMEeTUN 14 fuaneu 2551, angudeyadniivienanslugladnnseting.
- a & a Py dll 2 a ° = o o
ANONY suzans. (2547). nganssuni1sTerdeanienanyegusina lugunewley 4andn
1721yl [Purchasing behavior towards ready to drink green tea of consumers in
Mueang District, Chiang Mai Province]. nsfuadnuuvaassilsyntiisgna
WM, Nunanenaedealud, Taumsanenay. auduiledun 14 fuenew 2551,
b3 o < a o a
angudeyadniivienaisluglaiannseing.
AutmAlulagansaumnA)RAanngamwamIuAs. (2548). N1suthnuilanmauleLenig

Wanndasmuuleuegdny aainy, AuAudadun 6 fuaiew 2551, an

http://203.155.220.230/NowBMA/Profile.htm
Audinalulafansaumeniiaansngamnamuns. (2548). URLTLAAINITULNNGUIIATDS

ngﬂmwwmm,ﬁuﬁmﬁ@fmﬁ' 6 fuene 2551, an http://www.bangkokgis.com/
Mapstorage/01_rule/2548/distzone/

AugadunAnalng. (18 wmniAn 2550). aevAilualndil’ 50: yar1 90,000 &1uun...8,000 anan
[Hasadidnnaaiing]. devayansudaaiugaamnssy, AuduileTud 18 fusnau 2551, an

http://library.dip.go.th/multimé6/edoc/16699.pdf

o

Audddan@nsng. (5 fugneu 2551). walduAlanassduds 51 : fuuin.dnindstens
[fayadiannseiind]. Positioning Magazine, #ufuiaiun 10 gaiau 2551, an
http://www.positioningmag.com/prnews/prnews.aspx?1d=72975

&ures Ja3AnA. (Hguieu 2549). nawasuudamgAnssugusinagsnaddan [feya
a @ a a a a a a o A4y A
awdnnselind]. :17a1981annselind AnzLTMI9gINA NUIINEIARINGUNIW, 5, BUAWHE

A 14 fugnew 2551, an http://ba.bu.ac.th/ejourna/MK/MK5_1/MKS5_1.htm

ANENTING Naniwel. (2546). CP7-11 : geaadannddnanings [foyasiannseiing].

q

| '
Yy A o A

AuAuEadun 20 fuenau 2551, an hitp://kelive.kimeng.co.th/kelive/userview/

DetailPage.jsp?cntry=TL&lang=th&cat=SF&contld=830
299085 Wilounne. (Ranau 2548). FMCG aidianzfunanidacls sautugs. Positioning

Magazine, duduilend 10 AaAN 2551, aan http://www.positioningmag.com/

magazine/Details.aspx?1d=40890



36

APPENDIX A

Questionnaire in English

Purchasing Behavior of Customers Frequenting a Convenience Store in Inner Bangkok

and The Factors Influencing Their Purchasing Decisions

This questionnaire is a part of a research paper as a partial fulfillment of the
requirements for a Master of Arts in English for Careers, Language Institute, Thammasat
University. The objective of the study is to describe the beverage purchasing behavior of
customers in convenience stores in the area of Inner Bangkok (PathumWan, Bang Rak,
Sathon and Vadhana district) to survey reasons for purchasing. The scope of beverages in
this study focuses on cold beverages which are sold from drink dispensers and where
customers can serve themselves such as fountain drinks and non-carbonated drinks with ice in
convenience stores.

The researcher would like to ask for your cooperation to answer the following
questions according to your information and opinion. All data from this questionnaire will be
used only for research purposes and will not have any effect on respondents. Your
information will be strictly confidentiality. Your cooperation in spending your time to answer
this questionnaire is highly appreciated.

If you are not clear about the questions or need more information, please contact

Mr.Sasivadee Deesawasmongkol at 0818894622 or E-mail sasivadee27 @hotmail.com

This questionnaire is divided into 4 parts as follows:
Part 1: General Information of the Respondent
Part 2: Purchasing Behavior of Cutomers for Cold Beverages from dispensers in
Convenience store
Part 3: Factors influencing in the purchase of cold beverages from dispensers in
Convenience store

Part 4: Suggestions
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Instructions: Please read the following statements and mark \ or fill in the space of

the answer, which most reflects your opinions and/ or feeling.

Part 1: General information of the respondent

1. Gender:
2. Age:

"I Male
[11-10 years old
1121 - 30 years old
1141 - 50 years old
3. Marital status

] Single

'] Married — No Child
4. Education
" Primary School
1 High School
I Diploma
'] Master’s Degree

] Others (Please fill............

5. Occupation
"I Student
"] State Enterprise

"] Employee

] Entrepreneur
'} Unemployed

6. Average Income per month
[ less than 5,000 Baht
110,001 — 15,000 Baht
120,001 — 25,000 Baht
[] Greater than 30,000 Baht

| Female
[111- 20 years old
1131 - 40 years old

') more than 50 years old

[1 Married - Child
[0 Other

] Secondary School
] Vocational School
'] Bachelor’s Degree

L1 Doctorate

'] Government Official

] Private Sector

] Professional Career
(Engineer, Doctor or Lawyer)

"] Housewife

] Others (Please fill.........c.c.cccuveennnennn. )

115,001 — 10,000 Baht
115,001 — 20,000 Baht
125,001 — 30,000 Baht
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Part 2: Purchasing behavior of customers for cold beverages from dispensers in

10.

11.

12.

convenience store

How often do you come to buy things from a convenience store?
"I Everyday/Almost everyday

[14-5 days per week

[12-3 days per week

"1 Once a week

[0 Less than once a week

. What kinds of products do you buy from a convenience store

(can choose more than 1 answer)

"] Foods ] Beverages
I Consumer goods/ Non-Foods "I Books and Stationeries
] Snacks / candies ] Others (Please fill.........c.cccccevevveeennnennns )

Have you ever bought cold beverages from drink dispensers in convenience stores?

L Yes

[INo.......... Please pass to part 3

How often do you purchase cold beverages from drink dispensers in convenience
stores?

"I Everyday/Almost everyday 14-5 times per week

] 2-3 times per week "] Once a week

] Less than once a week

Normally, how many cups of drinks from dispensers in convenience stores do you
purchase per day?

"l Tcup 1 2 cups

1 3 cups I more than 3 cups

What kinds of cold beverages from drink dispensers in convenience stores do you

most frequently purchase?

[1Iced Fountain drink [1Iced Coffee
[0 Iced Cocoa/Chocolate [1Iced Milk Tea
[1Iced Tea Lemon [l Iced Green Tea

[] Fruit Juice ] Others (Please fill.................. )
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14.

15.

16.

17.

18.

19.
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According to question 12, The most beverages that you purchase are for?

"I Yourself "1 Others

What are the types of convenience stores that you most frequently purchase cold
beverages from a drinks dispenser?

'] Convenience Store

] Convenience Store in Petrol station................. Please pass to No.16

Which brand of convenience store do you the most frequently purchase cold

beverages from a drink dispenser?

'] 7-Eleven Store ') FamilyMart

] TescoLotus Express 11108 Shop

"I MiniBigC ] Others (Please fill.................. )

Which brand of convenience store in petrol stations do you the most frequently

purchase cold beverages from a drink dispenser?

'] 7-Eleven Store in PTT ] Select shop in Shell

1 Jiffy in Shell/Jet I Tiger mart in Esso

"1 Suria in Petronas [l Starmart in Caltex

'] BaiChak in Bangchak '] Tesco Lotus Express in Esso

] Others (Please fill.........c.c.cccueeennnennn. )

What is your purchasing behavior of cold beverages from drink dispensers in

convenience store?
] Intend to buy cold beverages from a drink dispenser

'] Unplanned to buy, buy when see cold beverages from a drink dispenser

'] Buy because of promotion ] Others (Please fill.................. )

What is the size of the cup that you regularly buy beverages from a drink dispenser?

(] Small size(12 Ounces) (] Medium size(16 Ounces)

] Large size(22 Ounces) '] Big size(32 Ounces)

] Others (Please fill.................. )

Do you remember the price of beverages from drink dispensers that you chose from
question18?

[ Yes

INO e, Please pass to No.21
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20. How much is a cup of beverages from dispensers that you buy regularly? ........... Baht
21. How much ice do you put in the cup of beverages from a drink dispenser?

[ Full 1% of cup

(%2 cup (1 V4 cup '] None

22. When do you buy the beverages from drink dispenser the most?

[1 Before Breakfast [0 Breakfast/Drink with breakfast meal
[1 Between Breakfast and Lunch [0 Lunch/Drink with Lunch meal
[1 Between Lunch and Dinner [ Dinner/Drink with Dinner meal

[l After Dinner/Before going to bed

23. Where do you drink the beverages from drink dispensers?

' Home 1 School/University
1 Office/Work Place I While traveling

] Restaurant | Market

[ Others (Please fill...........ccccceeevtll)

24. Do you buy the beverages from drink dispensers with other products?
[Yes

CINO i Please pass to Part 3

25. What do you buy with the beverages from drink dispensers at convenience store? (can

choose more than 1 answer)

] Bread/Sandwich ') Dim sum ] Sausage

| Burger " Snack 1 Cake/Cookie
"1 Gum/Candy I Frozen Food ] Drink water
[ Others (Please fill..........cccccceeeeenennll)

26. What kinds of beverages, which are not carbonated drinks, from drink dispensers in

convenience store do you want to buy in the future?(can choose more than 1 answer)

I Black Coffee "I Milk "I Black Tea
[JLemon Tea | Chrysanthemum drink "I Longan drink
') Guava drink "] Roselle drink

[Others (Please fill..................coeninnee. )
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Instructions: Please read the following statements and mark \ or fill in the space of the

answer, which most reflects your opinions and/ of feeling.

Part 3:Factors influencing in the purchase of cold beverages from dispensers in
convenience store

27. Factors influencing beverage purchasing or not from drink dispensers in convenience

stores
Influencing  Factors  of Level of reasons/factors
beverage purchasing from Most Important | Neutral | Unimportant Mostly
drink dispensers important unimportant
Product

1.Good taste

1.New flavor

2.Quality of ingredient

3.Hygiene of drink

dispenser

4.Drink with ice

5.Variety of Beverages

6.Brand of Product

Price

7.Price/ Value for money

Place

8.The location of

convenience store

9. Layout of drink

dispenser

Promotion

10. Promotion campaign

11. Point of purchase media

Others

12. Brand of Convenience

store

13. Staff service
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Part 4: Suggestions

28. Other suggestions regarding beverages sold from drink dispensers in convenience store

#*##*Thank you for your cooperation in answering this questionnaire™*#**
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APPENDIX B

Questionnaire in Thai
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