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The objectives of this study are divided into 3 folds as follows; 1) to analyze the
consumption behavior on daily commodities of actors and actresses in Bangkok areas,
2) to study the influential factors determining consumption behavior on daily
commodities and 3) to study the way to change consumption behavior of actors and
actresses in Bangkok area. Data used in this study is collected through questionnaires
distributed to samples, movie and theater actors and actresses living in Bangkok, in
which 127 samples were collected. By using the computer package program SPSS,
statistical tools such as frequency, percentage, mean, and standard deviation, as well
as inference statistics namely t-test and F-test are employed to analyze the data.

The study found that in personal information of samples, most of them are female
with ages between 27-38 years. An average personal income is between 10,001-20,000
baht a month, whereas the family's income is 20,000 baht per month. Samples' parents
are living together, as the father’s occupation is mainly in commerce while mothers are
found to be housewife. Most samples are living with their parents.

Aﬁ overall score of consumption behavior of actors and actresses in Bangkok is
2.58 lying in high level. Considering into each influencing factors, it is found that
average scores of social value, role of family, friendship, and influence of advertisement
on consumption behavior of are 2.85, 2.97, 2.92 and 2.78 respectively which are
considered to be in the high level.

The results of hypotheses test reveal that the differences of influence of
advertisement and the mother's occupation do have an effect on consumption behavior
of the actors and actresses with very convincing statistical results.

Suggestions:

1. Mothers should be the role model for their children in consuming domestic
products and developing their attitudes in favor for domestic products to foreign luxury
commodities. Moreover, this could help them from not being luxurious, and in large this
ceuld help the trade balance of the country as well.

2.  Mass Media should support Thai products by promoting them to the public
and also linking efforts from various parts to set up the campaign for the use of Thai

products.





