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Abstract

TE 157321
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Year 2004

Chairman of Thesis Adviser  Asst. Prof. Dr. Wilailuck Suwachittanont

Thesis Adviser Asst. Prof. Dr. Den Chanetiyoung

The puposes of this study were to investigate the factors affecting decision making of
customers of Krungthai AXA Insurance Company Limited, Nonthaburi. The sample used in the
study were 260 customers of Krungthai AXA Life Insurance Company Limited for collecting
data was a quesionnaires which ccnsisted of two Pections : personal data of participant and
* factors affecting decision making on life insurance. The analysis of the data was accomplished by
computation of the percentage, mean, and standard deviation. t — test values were alsc computed
to test the hypotheses postulated in the study. Based upon these findings, it was concluded that

The factors affected customers  decision making to insure with Krungthai Insurance
Company most reasonable was rate of insurance premium. The second were rate of
compensation, image of company, and service providing respectively. The different educational
with the statistical significance at .05 level, who had different occupations would have different
opinions at statistical significance at .05 level, who had different salary would have different
opinions by statistical significance at .05 level. The relationship between factors affecting
customers decision making and personal status classified by sex, age, educational level, career

and incomes were positive and low level.

The result from this study suggest that the factory should not disadvantage
between customers and Krungthai AXA Insurance company Limited. The company should to
educate a new form of life insurance to mect the needs of customers and the company ought to
train an agent in a topic qualifications of agent including a matter of technical to inducement and

. . . - - ~ I .. .
service to induce an interested person to realize the importance of customers  decision — making

of life insurance.



