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The purpose of this research was to study the originating procedure in development and
performance of the group, emphasized on input, process, outcome and impact factors. The
research sample consisted of 1) all 4 members of the board of the group 2) 15 out of 33
members of the sale and production groups by means of purposive selection from key
informants. Questionnaires were used as the research instrument. Statistics of frequencies and
percentage were used.

The findings could be summed up as follows :

1. The originating procedure in development of the batik producing group occurred from
Jjoining together of batik producing groups in‘ Tambon Kaloowor Nua, where folk wisdom had
been inherited from knowledge in the past, since production of batik had brougth reputation to the
Narativas Province. Their uniting came to success under supports of production equipment and
financial factors from the official units and relating organizations.

2. The development of the group : according to group observation and interviewing of
the 4 members of the board of the group and 15 members of production and sale group, the
group had equally dispersed job and monthly income to its members. Variety of products had
been developed in responding to the market favour. Process of reducing lost and waste of raw
materials in the production had been developed. Every year, base of sale distribution had been
expanded. Financial management had been transparently performed. All members participated
in the process of development, including brain storming in production management plan,
producing the products and in the community activities.

3. Performance of the group : products of the group had achieved the qualification and
standard. Number of the group members were increased. The group members’ income had been
increased every year, resulted in well being, no need to migrate. Network had been formed both
within and out side of the group. Being supported from the community leaders and related
organizations made the group stronger and proud of producing their products which set them
self-reliance. In view of the researcher, thc grcup seem to have sustainable development.

Recommendations emerged from the study. are as follows :

1. Leading of the group should motivate members of production and sale groups for
more group participation.

2. The group should obtain academic support especially in administative management
and marketing support, more than in the present.

3. The group should be supported in sending their products to join exhibition and selling

in the occasions of festival both withins and outside of the province.





