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This research aims to develop and improve the food
shops in Rattanakosin island followed by the viewpoint of
consumer and use the obtained information for traveling
promotion in Rattanakosin island. The population of this
research are the consumers and food shops in
Rattanakosin island, Phranakhon district, Bangkok , 12
sub-districts, 58,771 persons and the samples are the
consumers and food shops in Rattanakosin island
Phranakhon district, Bangkok for 379 samples. The
sampling is random by area using the sample size
calculation of Taro Yamane. The tool using in this
research is rating scale questionnaire which has the detail
in 5 viewpoints which are the area for preparing the raw
materials and cooking food, the health of people who
contact with food, the sufficient, the foods and beverages,

and the service and food serving. The information were



analyzed by the statistic methods such as frequency,
mean, standard deviation, one way ANOVAs, and least
significant difference separate by the status of the
samples using Scheffe’s method. The results show that
the whole 5 viewpoints of the consumers are in the
moderate level with the mean of 3.065 and the standard
deviation of 0.75. The information about the food shop
followed the viewpoint of consumers can be use in the
development and improvement the food shop business to
mach with the standard of Health ministry. It is the
promotion and improvement the standard of Thai food
shop and be the good ways to promote the quality life of

people and tourists.
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