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ABSTRACT

This research aims to study media exposure, media recognition and opinions of
consumers towards a non-smoking campaign at Bangkok Bus Terminal (Mo Chit) in order to be
the guidelines for improving and developing appropriate non-smoking campaigns in the future. In
this quantitative research, 384 consumers of Bangkok Bus Terminal (Mo Chit) are the unit of
analysis. The questionnaire was developed for data collection.

The research found that media exposure behaviors of the consumers towards different
types of non-smoking campaign at Bangkok Bus Terminal (Mo Chit) are dissimilar. The
consumers are most exposed to non-smoking signs followed by non-smoking sign boards which
state that “Bus Terminal is a legislative non-smoking area. The offenders are subject to a penalty
of 2,000 Baht”. On the contrary, the consumers are least exposed to personal media, such as
security guards. This is because a number of security guards are not comparable with the number
of consumers at the bus terminal.

The research also found that the consumers at Bangkok Bus Terminal (Mo Chit)
cannot recognize the statement in the non-smoking sign board although they can well recognize
the non-smoking sign. The explanation is that the statement in the sign board is long and most
consumers at the bus terminal are in hastiness. Moreover, most consumers already know that the
sign board is a non-smoking warning and it is not necessary to remember the statement in the sign

board. For the consumers' opinions, police checkpoints are highly recommended followed by a



sufficient number of clear non-smoking signs and regular warning announcement from

responsible staff members.



