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Abstract

The purpose of this research was to designed community products that operated in
community. Such as coconut shell to be souvenirs and gifts by using the concepts of handicraft
works in local community that were designed as well as investigated for demand and satisfaction
of tourists. The questionnaire were used in this research by Likert’s scale and then the data were
analyzed by Mean (Y ). The findings were revealed that

1. The evaluation by Experts were found that the totally of the four products were very
suitable (Y =4.10). When separated into each aspects found that 1) the identity was very suitable
(Y=4.03) 2) the beauty was very suitable (Y=4.00) 3) the convenience was very suitable
( X =4.1 1) 4) the safety was very suitable (Y =4.10)

2. The evaluation by the interesting person and the tourists were revealed that by totally
results were very suitable (Y=4.42). When separated into each aspects were found that 1) the
identity was very suitable (Y=4.29) 2) the beauty was very suitable (}=4.43) 3) the
convenience was very suitable (Y=4.43) 3) the convenience was very suitable (Y=4.49)
4) the safety was very suitable ( X =4.46)

3. The evaluation by designing experts were revealed that the totally results were very
suitable (Y=4.12). When separated into each aspects were found the 1) the identity was very
suitable (Y=4.11) 2) the beauty was very suitable (Y=4.15) 3) the convenience was very
suitable (Y =4.11) 4) the safety was very suitable ( X =4, 10)

In conclude, the characteristics of the four products were very suitable.



