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TE 158580

The objectives of this research are ; 1) to study the product development of the Cotton

group ; 2) to study direction in the product development ; and 3) to study problems and obstacles

in the product development of the Cotton group , Phu Wieng District , Khon Khan Province.

It is a qualitative research using the in-depth interview technique with 15 key-informants,

in addition to documentary study. Data analysis is done with logical context description and

descriptive statistics.

Results of the study can be summarized below :

1.

In the product development , it shows the lesser amount of using natural colour ; the
chemical colour is more preferable. Many of them siill rely on local technology in
weaving but use electric sewing machine for the transforming products. Nowadays,
the majority of the Cotton groups are able to design and transform the product
themselves , by applying folk wisdom and imitation of modern patterns.

In the direction of the product development , it seems that the cotton design will be
connected with the Dinosaur picture which is the local symbol , and also with Phu
Wieng history as the story of the product , and with high probability of relating to
other tourist sources of Phu Wieng District.

Among problems and obstacles found are ; 1) the high price of raw material (cotton);

2) cannot meet demand (orders) in the farming season ; 3) to transmit local weaving

knowledge using natural colour ; 4) high competition from other similar products in

the market.

Among recommendations emerged are ; 1) the government should promote the products

with story to the group for greater attraction ainong potential buyers ; 2) the province and tourism

authority should co-operate in promoting ecoiogical tourism in the cotton production community

at Phu Wieng District ; 3) Promote intellectual capacity in Phu Wieng District by establishing

learning center as a source of learning cotton weaving know-how and using the natural colour ,

leading to higher quality of the product.





