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The purposes of tite study were twofold 1) to find out the opinion of customers
toward the service providing effectiveness of Thai Farmer Bank Co., Ltd. (Public), Hua
Mark Branch. 2) to find out the factors affecting the opinion of customers concerning the
service providing effectiveness. The sample group consisted of 204 bank customers.
Percentage, mean, standard daviation were used to describe the data, and t-test and F-
test to test the hypotheses by SPSS for windows.

The findings were summarized below:

The study found that the whole vision of the service providing effectiveness was
in the high level (mean = 3.09) if classify each service providing aspect found that had
effectiveness ranging froni high to low as follows service providing staff mean 3.23,
service providing system mean 3.04 and service providing process mean 3.00
consequently. It expressed that the employees were the significant factor for the
implement of service providing's effectiveness of Thai Farmer Bank Co., Ltd. (Public),
Hua Mark Branch. Thus employees should keep on present service providing level. At
the same time, service providing process should be improved for increasing service
providing effectiveness such as improving complication of service providing.

For the factors affecting the opinion on service providing effectiveness of Thai
Farmer Bank Co., Ltd. (Public), Hua Mark Branch, the study found that gender, age,
education and career. had no effect on the service providing effectiveness. On the

contrary, income had significant impact on the service providing effectiveness.

Recommendations
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Service Providing System.

1. Bank should provide queue cards for customers for facilitating convenience

and equal in service. Seats should be provided while waiting for the queue.

2. It should added service points beyond office hour for facilitating the customers

such as in shopping centers or department stores etc.
3. It should provided enough car parking for custemers by renting near area.
4. It should increase enough automatic deposit machine to serve the customers.

5. The information should be informed for the customers regularly.

Service Providing Process

1. It should decrease steps of service by increasing one stop service.

2. It should provide staff for giving advice all the tirne to make customers

understand in the service.

Service Providing Staff

1. The number oi staff should be added during rush hour (08.30 — 09.30 AM.

and 11.30 — 13.30 AM.) for quick and thorough service.

2. In case of more than 5 waiting customers, service channels should be

opened imrediately for reducing customer’s anxiety.





