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The Two main objectives of the Study were: 1) to reveal the attitude of the
employee of the Port Authority of Thailand toward the use of credit cards. 2) to identify
the factors affecting their attitude toward the use of credit cards. Accidental sampling
~ was used to select the sample of 293 employees of the Port Authority of Thailand. The
statistics for data analysis were frequency, percentage, mean, standard deviation, t-test
and F-test were used for data analysis.

The findings were surmarized below.
1. Characteristics of the employees. More than half of the employees (58.6%)

in the study were female. About 47.6% weire 36 — 45 years old, and about 66.1% were
married. The number of family members were 4 — 5 (48.3%), About 36.3% worked for the
Port Authority of Thailand for 16 years or more. Their income could meet their
expensed, with some left for saving (41.2%). Most of the employees had their own
housed (51.4%). The majority had not more than two crediit cards (52.5%)
2. Consumption behavior of the employees. The five dimensions of the

consumption behaviors were as follows:

1. Food consumption. As a whole, the employees food consumption was
found to be moderate ( x =2.14)

2. Purchase of necessities. Most employees purchased necessities a

moderate level (; =2.69)
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3. Purchase of luxuries. The employees bought luxuries things at a low
level (x =1.92)
4. Recreation Most spent money on recreation at a low level (J_c =1.12)
5. Credit. As a whole, they made ioans at a moderate levels (; =1.93)
3. Attitude toward the use of credit cards |
The five dimensions studied were as follows:

1. Conditions for the use as a whole, This dimension was fo—und to be
modgrate ( x =2.13) of credit cards.

2. Knowledge and understanding about the use of credit cards. Overall, the
employees had a good knowledge and understanding about the use of credit cards
(x=2.64)

3. Preference and convenience of the use of credit cards. As a whole, this

dimension was found to be at a high level (J—c =3.02)

4. Usefuiness of the use of credit cards. The employees found the credit

card very useful ( x =3.38)
5. Trend in the use of credit cards. The tread was found to be at a high level
(x=3.28)
Recommendations
1. Credit card companies should adjust its marketing strategy to match the

credit card holder; current behavior by emphasizing the use of a credit card for
necessities.

2. They should give discounts in, for example, the yearly membership fee, to be
in five with the current economic condition and to retain the existing customers.

3. In case of the overdue payment, the companies should be more flexible or
reduce the interest rate or give up other fees such as the collection fee.

4. The communication technology of the network of credit cards companies
should be improved to be able to check the amount of credit and to solve problems
resuiting from the use of credit cards.

5. The government should have a policy and measures to limit the group of

credit card users and also limit the number of credit cards each person can hold by
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considering the ability to pay back the debt to prevent credit holders to pay more they

can afford, thus able to reduce non-performance loans.

6. The executives of the Port Authority of Thailand should pay attention to the use

of credit cards of the employees and warn them to use credit cards only when

necessary.
7. The executives should give advice to and assist the employees who have

experienced the problems arising from the use of credit cards to prevent other problems

that may follow.



