. T158848

n1saduFasifidnguszasditedssdiurants i erssanduiuflsninsatialas
una (IralfidFanean lrauts e lzankidn uaslsranivinila) Tuguuuiiu uaziaus
uuqumsﬁ'mmgﬂuuumﬂJszmﬁuﬁuﬂmﬁﬁﬁaﬁq'inﬂuum‘lﬁﬁﬂs‘:aﬂ‘ﬁmwLﬁ'amn‘}u
Trangulszansildlunsfinmeieil Aa vszanssrendeialUfiflergsyndng 15 - 80 1)
fiigRdunegluiimianuuuasnoundonsiuansenlrzmalng 10 Sonia Sauou
120 sretintdedndn uindurAMALIALAYIIABIANITLTNITEIUATLIABENRY 60
FABEN mnnduﬁmdwﬂs‘mwuﬁduLﬁﬁ%«éu 1,200 fate Wuvnseuonndueinadle
Tumsifusausandays dwiuadRildlumnmsideys WWud Adeuas duade dou
tﬂmmummﬁqu usznisiinszionnanmyans uwuduney dulsranansdanisun
atad1FagUnedsnumans (SPSS)

nansAnE W trzrmudailugliteadnduniseusiuazdrdanians e
finssAnsfeafulsnfinseirlanunacic 4 Tza udtaglEfusnsinfafunissused
flastuuazldfuginsaidaisafulsalfidensen Tspunande uarlsadidng anidu Ta
apfulniavialdlssoutitsrmrudonluglitnel85u Ineldfutnaansandatnsvaiian
7;@61 svaann Ae il menne/mnifieuns uazeay, AadiAy 'd'zuqﬂnmﬁﬂ
dnaansiigaulne/lisy Ae uduiy sasaan Ae glle/milede Tnaiudninanimunsandag)
udaisludnuiion slunuuszRdu dwfumslinseianadrAtyaaciiadusicg  wudn 1)

tadeduyarafiianinaidcuansdanisiufieyatirsarslaaniseusufnaiulsafnsaria



T158848

Insunas Ae nsifluinFewsindnm 2) ﬂﬁﬁadouuﬂﬂaﬁﬁﬁw%wa@amnsiﬂms?ui’ﬁmga
11astaunindnsnfanssufeafulsadinsetirTaounas A nasdluinGowindnm
(Isaldidenann) 81w (IsransrFouazizaindng mold (sraniuinia) 3) fladuiis
‘ﬁw'ﬁwarii'amwim'mL‘}Tﬂmﬁmﬁu‘l‘sﬂﬁmﬁﬂﬁﬁmﬁuummn*?';igm A nsfdnansfiaiy
nssussAtiasfuuazriuanlsaindeinlanunas 4) Tadoiianswasenauaiieosy
TsaRasiatinlazunanniign fe Ao larealszasuiieafulsafndatialag
UNAY 5) ﬁqq“u’i‘;ﬁ‘ﬁw%waﬁiﬂmsﬂﬁﬁﬁmu'lun'wﬂmﬁumur)u'isﬂﬁmﬁiﬂﬁﬁfﬁﬂuuaam'n?;qﬁ
Aia nsfuginsafda (saldidensenuazlsranania) anuFandila (Trauindag) uas
vAuas (Teraafinia) '
wuanenIsaugduuunsUssadunuslsafasarinlasunag Aa 1) Arsiunas
uam?\"aﬂszmﬁuﬁuﬁﬁﬂszmwlﬁmwau’lamnﬁqm v Aamalnsviend wenszanegdag
W@eamnans whdafind uazing Lﬁﬂﬁa'lﬁmﬂﬁunq‘mﬂwmmmmqnﬁw 2) ugy
nannAunsiaaFAugfuAIaTud Taeannluwuaniunisnssiuldiianisfjim
aulunisilesiununulsn 3) w‘v'umm?amqﬂnsm’#aﬂs:mwmﬂnmmﬁw Al Tataly
pluuazasuazmasiitannuaziRealstnay Lﬁ‘adoﬂm?unmufmqmi’ﬂ'lq VALART
groies uazkdnduliifinnnlfiBaulunisiiasiulzadngeirlatuuaanniy 4) UIYARR
7fidedas fasanindede viadluRidnsaaezanauialy iy Tnusms dnfes Wi
viayARINTN A UNITUNNE wdalunisiarupifedszanduiufiRensedulfifianns
UfiRkunedeuacqunsafe Teartonegauar o lilsrmaudnaouaulaiay
5) mningunsafdesine 1 waunstivdaameda iy uanszaeialszdmtiiuiiades
PINAILTBUNALIR BIRIRNATANS 1T AsemaulnaLNe gudrruguisafasiatilay
unavTamisnauAulsadsdmininounss usy adrededissuazaivans 6) 1
nFELaNnIna T edann (Social Marketing) ulsegndld uazdanuuonnesing q Aangnn
$rediy axinlinsddevszaduiusTsaindetintaounssldfunuauleauasilanis
Uszaunamdnialunisnszfulissarsuiannf Sutiunddndrinuasiaunin

gntes Tanannsnihlugnissalalfidanasfimlunsaouaudieiulsals



TE 1588438

The objectives of this research were to evaluate the using of public relations
media of vector - borne diseases (Dengue Haemorrhagic Fevcr, Malaria, Lymphatic
Filariasis and Scrub Typhus) and present the method/way of development of
carnpaign pattern of vector borne diseases to be more effective. One thousand — two
hundred of population living in 10 western border provinces of Thailand ageing
between 15 — 80 years old was randomly selected for ihvestigation. One hundred -
twenty sampling of each province was sampled from municipality (60 samples) and
Tambol Administration Organization (60 samples) areas. The questionnaires were
used as tool for data colleciion. Frequency, Mean, Percentage, Standard Deviation and
Stcpwise Multiple Kegression Analysis were employed for the analysis of the data
and SPSS Program was used for data processing.

. The results of the study revealed that most samples never participate in the
trainings and activities/exhibition about the 4 vector - borne diseases. The most of
people received information about Dengue Haemorrhagic Fever, Malaria and
Lymphatic Filariasis diseases; whereas, most of them never received the information
about Scrub Typhus diseases. Most information came from television followed by
hospital officers and village public health volunteers, respectively. They received the
information mostly through leaflets, while the second most received media were
manuals/books which were suitable in terms of content, form and color. For the
analysis of the importance of factors found that 1) Personal factor having positive

influence on acknowledging information by the vector - borne diseases training was
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being student. 2) Personal factors having positive influence on acknowledging
information by participation in activity about the vector - borne diseases were being
student (Dengue Haemorrhagic Fever), occupation (Malaria and Lymphatic Filariasis)
and income (Scrub Typhus). 3) Factor having the most influence on
knowledge/understanding of the vector - borne diseases was receiving information
about preventive and controlling the diseases campaign. 4) Factors having the most
influence on the practices of people on controlling and preventing the vector - borne
diseases were receiving information (Dengue Haemorrhagic Fever and Malaria),
knowledge/understanding (Lymphatic Filariasis) and attitude (Scrub Typhus_).

The methods/ways of developing the public relations of vector - borne
diseases model were 1) Emphasis on the production of public relation média being in
the most attention of people, such as television, broadcasting station, radio
broadcasting, newspaper and radio to communicate directly and widely to target
group 2) Mix harmoniously between knowledge and entertainment, and stimulate the
practices of people on controlling and preventing the diseases. 3)Increase the
production of media such as cassette tape, V.D.O. and C. D both dramas and songs to
add knowledge, understanding and right attitudes, including stimulate the practice of
people on preventing the diseases. 4) Bring reliable and well - known putlic figures to
provide knowledge or public relations to encourage the practices through media that
will help attracting and persuading people to be more interest. 5) Publicizing the
media through media channels such as broadcasting station,radio broadcasting,
village public health volunteers, including hospital Center of vector - Borne diseases,
etc. continuously and regularly 6) Applying social marketing with the methods
mentioned above will help public relations media of vector - borne diseases receiving
interest and being success in encouraging knowledge among people. This will create
right conscious and attitudes that can lead to motivation for the practices of people on

controlling and preventing the diseases.



