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ABSTRACT
TE 158884

Title of Research Paper : Thailand Tourism Organization’s Roles in Promoting

Electronic Commerce: A Study of Chiang Rai

Province.
Author : Miss Sareeya Boonmark
Degree : Master of Arts (Social Development)
Year 12004

The objectives of this research are 1) to study good commercial electronic

website in tourism; 2) to study perception on the use of www.thailandbooking.com; 3)
to study the roles of the Tourism Organization of Thailand in promoting commercial
electronics;
4) to find out problems and obstacles in promoting commercial electronics by the
Tourism Authority of Thailand. Data collection is done by the in-depth interview of
12 key-informants who are in the tourism business and concemed people. Data
analysis is done by logical concept description and descriptive statistics.

Results of the study can be summarized as follow:

1. Good characters of commercial elcctronic website comprises 2 aspects:

1) About the website system: steps of entering into the website are
convenient, not complicated; reliable with names of the owner or manager; the
clients’ data base is treated with safety; ability to down load data quickly, quick
response to clients and having channels of communication with the websit
Supervisor.

2) About the context of the website: the context is sufficient for
making decision, up-to-date and accurate the website is good looking with multi-

commodities
2. Perception on the use of ‘www.thailandbooking.com’ is briefly presented

below:
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1) About the website system: easy to use, not complicated, reliable;
fastness in getting data and believe in the safety of clients’ data base.

2) About context of the website: the context is large enough for
making decision in tourism; good looking and interesting; most of the information in
correct, and changeable; the goods and services about tourism are considerable varied.

3) TOT's roles in promoting commercial electronics: TOT plays roles
in giving knowledge in regulation and orders including psychological support;
training about program using, encouraging the use of commercial electronics,
evaluation and doing research.

4) Problems and obstacles in promoting the use of commercial
clectronics are, for example, errors in using the machine; basic structure of the
telecommunication system is not sufficienily ready; small business operators lack
knowledge and understanding of the commercial electronics, etc.

Thc researcher recommends that TOT should provide more information on

commercial electronics to tour business operators sufficiently, among others.





