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The affecting of economic crisis of Thailand in the year 1997, vehicle hire-purchase
ousiness have been involved in advancing the recovery of Thailand’s economy. Because of the
continuous expansion of vehicle hire-purchase business, this research aimed to study the
influential factors for the cusiomers in Bangkok to make the decision in hire-purchase new
vehicles, and to study the correlations between the personal factors and the influential factors for
the customers in Bangkok to make the decision in hire-purchase new vehicles.

The population used in this research were the customers in Bangkok who hire-
purchase Nissan vehicles. The size of sampling group were 345 persons according to Taroyamane
Size Detemination Table for Sample Groups and using the method of quota sampling in this size
of sampling group. The tools for collecting data were the questionnaires. The questionnaire was
divided into 3 parts : the first part was the personal factors, the second part was the vehicle hire-
purchase information that influenced the decision to hire-purchase the vehicle, and the last part
was the influential factors for making decision to hire-purchase a vehicle. Statistical procedures
used in analyzing the data included frequencies, mean, standard deviation and chi-square was also
used to test the hypothesis.

In this study, the researcher concluded the factors influencing to customers’ decision
in hire-purchase new vehicles with divided in 3 factors as followed : (1) The factor of the
differentiation (2) The factor of reduced perceived risk and (3) The factor of incentives, in order
to be assume as the dependent variable. Based on this study, it was concluded that majority of
customers were married men with average ages of 30-40 years, and bachelor’s degree possession.
They work in private companies or shops with the average income of 20,001-30,000 baht.
Regarding the three factors that influenced these customers to hire-purchase a vehicle, the
conclusions arz as followed. (1)Regarding the factor concerning the differentiation , it was
found that the rate of interest and the quickness in approval of the vehicle hire-purchase highly
influenced the customers’ decision to hire-purchase a vehicle. (2) Regarding the factor concemning
reduced perceived risk , it was found that the company image and the staff with impressive
service, punctually, convenience, and good advice highly influenced the customers’ decision to
hire-purchase a vehicle. (3) Regarding From the factor concemning incentives , it was found that
the companies approves of personal loans together with the vehicle hire-purchase highly
influenced the customers to decide to hire-purchase a vehicle. For the result of the correlations
between personal factors and influential factors, it was found that : (1) For the reduced perceived
risk, marital status had correlation with the factors influencing the customers’ decision to
hire-purchase a vehicle with statistical significant level at 0.05 and the level of confidence at
95%. (2) For the incentives, income level had correlation with the factors influencing the
customers’ decision to hire-purchase a vehicle with statistical significant level at 0.05 and level of
cunfidence at 95%. (3) For the reduced perceived risk, occupation had correlation with the factors
influencing the customers’ decision to hire-purchase a vehicle with statistical significant level at

0.05 and level of confidence at 95%.





