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The purposes of the study were : To study marketing strategy affecting decision
making of customers in using Pin phone 108 service, To compare the customer’s opinions in
using PIN Phone 108 service classified by sex, age, educational level, occupation and incomes,
and To determine the relationship between the Personal fundamentél factors and the marketing
strategy.

The sample used in the study comprised 400 customers who using PIN phone 108
service in Donmung Area by using purposive random sampling technique. The instrument used
for collection data was a questionnaire. The data collected were analyzed using frequencies,
percentages, arithmetic mean, standard deviation, T-test, one-way analysis of variance (ANOVA)
and when data difference will to compare by Scheffe” and to study the relationship between the
Personal fundamental factors and the marketing strategy by correlation.

Besed upon these findings, it was concluded that :

1. The result of the study indicated that samples decision in using PIN Phone 108
service are mostly female between the age of 36 ~ 50 year old and the most of them are graduated
in bachelor degree and their incomes are between 20,001 — 30,000 Baht. They are employee in
government enterprise.

2. The marketing strategy affecting decision in using PIN Phone 108 service of
customers in overall were high level. However, when taking each aspect into consideration, it was
obvious that the service factor was at highest level. The second was promotion factor. The third

was product factor respectively. The distribution channel factor was high level. And price factor

was moderate.

3. To compare the customer’s opinions in using PIN Phone 108 service classified by
the ‘Personal fundamental factors found that customers who using service have difference in age.
education level, occupation and incomes were significant difference, while different sex were not
significant difference.

4. Analysis the relationship between Personal fundamental factors and marketing

strategy affecting decision in using PIN Phone 108 service found that overall are low level.





