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The two objectives of the study were 1) to find out the level of sense of belonging to the
organization of the employees of Muang Thai Life Insurance Company Limited ; 2) to
identify the factors influencing their sense of belonging to the organization.

A questionnaire was used to collect the data from 200 employees of Muang Thai
Life Insurance Co., Ltd. Percentage, mean and siandard deviation were employed to
describe the data, and t-test and F-iest to test the hypotheses.

The findings were summarized below

1. Most of the respondents were female. They were 26-30 years old. They had
a Bachelor's degree and were married. They worked for the company for 1-3 years.

2. They had a rather high degree of the sense of belonging to the organization.
When the individual dimensions were considered separately, the nature of work and the
feelings during work were found to be at a rather high level.

3. The factors affecting their sense of belonging to the organization were
education, job challenge, understanding the work process, ad feelings during work, i.e.
expectations from the organization, feeling that on was important to the organization,
feeling that one could depend on the organization, and attitude toward colleagues.

4. The factors that had no effect on their sense of belonging to the organization
were gender, age, marital status, member of working years and the work unit with which

one was affiliated.



Recommendations TE 1 5 8 9 0 O

1. The company should have a job rotation policy so that the employees can
leam the work in other units in the company. Also, there should be some incentives to
boost their work morale and to stimulaie them to work more efficiently.

2. The company should develop the employers’ knowledge and skills in work.
The employees should be given an opportunily to express their opinions about the work

and o participate in solving the company’s problems.

3. The company should increase the welfare for them-whether it is salary. bonus,

mmedical care or low-interest loans. Moreover, technology should be introduced to ease

the work.





