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The objectives of this study are to study the strategy of marketing and customer of discriminate
of buy. The faucets Cotto Products in Bangkok. Metropolitan and study the relationship between
strategy of marketing of customer discriminate to buy the faucets Cotto Products in Bangkok and study
level to buy the faucets Cotto Products in Bangkok. Four hundred sample were collected and Analyzed
with SPSS Program. The following are statistic use to analyze data : percentage and Analysis of
relationship with Chi —- Square test Form the study is has been: found the strategy of marketing .

1. That major sample to buy the faucets Cotto Products 4 sectors product, price, Place or
Distribution, Promotion

2. To buy the faucets Cotto Product to think effect of high level shown that plan, product, price
and promotion.

3. The relationship between strategy of marketing and customer cf discriminate to buy. The

faucets Cotto Products shown that. Price, Product, Place and Promotion are related.





