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ABSTRACT

Research, education and development of glass ornaments aims: 1) to study
the application of glass gems 2) to study the requirements for the form of jewelry
products 3) to develop a jewelry product. Application of broken glass from the
housing. Evaluation and development to meet the needs of the target group.

The research work was carried out to collect information theory texts of documents
related research. And down the field by using the Query Tool. To put the data to use
as a guide to cut a piece of glass in various forms. The first format is to get feedback
and demand from the jewelery products. And jewelry in the jewelry business in each
region of the country, 100 and the data obtained were analyzed to determine the
fraction of the crystal. To bring information to the query are not buying jewelry and
gemstones in the jewelry business in each region of Thailand, 250 people in the
habit of using jewelry. And attention to the form of jewelry products. Can be used as
a cuideline to design a piece of crystal jewelry. | submitted a question to the experts
in the design and production of jewelry at the three sketches. To summarize a set of
appropriate and consistent with the needs of the target audience as possible. First
used to produce master jewelry is a piece of glass cut 1 set consists of a necklace,
profit, earrings, rings and brooches to be used in conjunction with query satisfaction
of jewelry and gems in the business of jewelry trade in the region. Thailand, 250
people are the prototype model of broken glass jewelry. The data were then
analyzed to find ways to take advantage of the industry. And economy in the future.
The results of the preference assessment formats jewelry found that the population
evaluated against the underlying satisfaction with the level glass jewelry from more

satisfaction. With a mean of 4.29
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