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ABSTRACT

The purpose of this research is to study opinions of Muslim clothes manufacturer
and buying behavior of Muslim people. The sample groups used in the research were
Muslim people and Muslim clothes manufacturer in Bangkok and perimeter. Questionnaire
was the tool used in data collection for Muslim people; data collection in Muslim clothes
manufacturer utilized in-depth interview as the tool. The statistics used in data analysis was
percentage, mean, standard deviation; the inferential statistics utilized t-test with a sample
group having two groups, utilizing f-test (One Way ANOVA) for a sample group having more
than two groups; if difference was found, LSD (Least Significant Difference) would be utilized.
Pearson Product Moment Correlation Coefficient was used to find two independent variable

relationship values.

The research results were found that most respondents were female more than
male, aged 21-30, occupation: company employee, education degree: Bachelor’s Degree,
income: 10,000-20,000 Baht, marital status: single; most respondents preferred the type of
clothes for wear as finished clothes than order-to-tailor clothes. Favorite color was white,
using cotton. Decision making data for selecting Muslim fashion clothes in the aspect of
products found that the clothes had to have comfort texture for wear, plain style and
design for use in several opportunities, plain color, pattern and decoration; as for brand,
most respondents did not fix with any brand; they could choose any brand. In the aspect of
price, most respondents favored appropriate price with a received satisfaction. In the aspect
of distribution, most respondents bought in exclusive shop selling general Muslim fashion
products. In the aspect of marketing promotion, most respondents knew from an
advertisement at selling point or shop fronts; discounting, friendliness of salesperson, buying
behavior data of people, frequency in selecting Muslim fashion clothes depended on
opportunities; expenses in buying Muslim fashion clothes per time were total: 500 Baht. For
the hypothesis test, the general data of the respondents, namely occupation, income was
different, having different expenses in buying Muslim fashion clothes; as for age, it had
relationships with buying behavior data of people in the aspect of style and frequency of

buying Muslim fashion clothes.
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