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ABSTRACT

Research issues “Consumer Involvement Factors in Decision Making of
Discount Purchase Via Daily Deal Website in Bangkok Area”. The research objective is to study
about the Consumer Involvement Factors in Decision Making which would influence
purchasing behavior through Daily Deal websites in Bangkok Area. Survey Research method is a
Questionaire survey tool to collect data. And sample groups are 400 Bangkokians who are familiar

with Internet by using multi-stage sampling method.

The result of Survey is analyzed by Descriptive Statistics to show frequency
percentage mean and the standard deviation. The Statistic that use for hypothesis testing research
is Reliability Analysis a one-way ANOVA and Multiple Regression Analysis. The research result
found that Product Factors , Price and Social Visibility affect to the frequency of consumer’s
purchase as the average. While the product factors and perceived risk affect weekday’s daily deal
purchase. The interest factor affect to the period of daily deal purchase. And personal factors

affect to the spending on daily deal purchase.

Keywords : Consumer involvement factors, Decision making, Discount purchase, Daily deal
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