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This research aims to study the selection of media for the public relations of the Faculty of
Industrial Education and the evaluation of each kind of media for its public relations. The samples
of are the faculty members, the officials, or the public related to the 6 departments of the Faculty
of Industrial Education. At a total of 90 persons, 15 people are from each department. The 6
departments include 1. General Administration Division, 2. Department of Applied Altts, 3.
Department of Industrial Education, 4. Department of Architectural and Design Education, 5.
Department of Engineering Education, and 6. Department of Agricultural Education. The media
evaluated in this research are divided into 3 categories: 1. software of small media, 2. hardware or

big media, and 3. techniques or methods.

The research results are as follows: 1. Regarding the selection of media for the public relations,
billboards are mostly used at the average of 3.47, followed by posters at the average of 3.39.
Leaflets/brochures and newsletters are next at the average of 3.23 and 2.5 3, respectively. Annual
reports are used at the average of 2.53. Mostly, print media are used at 2.97, which is in the mid
range. 2. As for the software and hardware, the average is at 3.44 which is in the mid range. 3.
About the selection of personal media for the public relations, the most used is face-to-face
meetings at the average of 3.84, followed by phone calls at the average of 3.60. Both are in the
high range. Meetings are used at the average of 3.30, which is in the mid range. As for the

electronics media, it is found that the most used is e-mails at the average of 3.61, followed by web

boards at the average of 3.36. Both are in the high range. Next is websites, at the average of 2.98,
which is in the mid range. As for the electronics magazines and network chat, their averages are
equal at 2,79, which is in the mid range. Therefore, it can be concluded that the use of electronics

media of the Faculty of Industrial Education is at the average of 2.67, which is in the mid range.





