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Abstract 240193

The purposes of this study were to develop Rayong Agro-tourism website by principle
and process of WeB design and development and cooperate with participatory approaches of
Rayong Agro-tourism Network and study on satisfaction of the target audiences’ opinions toward
the website. Two groups of sample were study, 7 representatives of each orchard members of
Rayong Agro-tourism Network who participated to design and develop Www.rayongagrotour.com
and 369 audiences who accessed the Rayong Agro-tourism website were satisfaction evaluated by
using the questionnaires.

The results showeq that the Rayong Agro-tourism website was qualified which evaluated
by the expert. The quality content and quality design were qualified which evaluated by
representative of each orchard Rayong Agro-tourism Network (IOC = 0.97) and design expert
(IOC = 0.99) respectively. Besides the target audiences’ satisfaction were high level totally
(x =17.55). Considering each aspect was found high level too, the usefulness (; = 7.86), the
accessibility (;t = 7.66), the content (J_c =7.36) and the design (;= 7.33).





