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The study was conducted for the follqwing objectives : 1) to find out the
behavior of purchasing jewelry and ornaments of the customers of the department
stores in Pathumwan District, Bangkok, and 2) to reveal the factcrs influencing their
decision on purchasing them.

The framework of the study included the background variables, behavior of
purchasing jewelry and ornaments, behavior of purchasing precious stones based on
the zodiac sign in which one was born, and the factors influencing their decision to buy
jewelry and ornaments.

The accidental random sampling was used to select the sample of 300 people
who came to purchase jewelry and ornaments at the Maboonkhiong Department Store,
the Siam Center Denartment Store, and the Siam Discovery Department Store. A
questionnaire was used to collect the data. The statistics for data analysis were
frequency, percentage, mean and standard deviation.

The findings were summarized as follows:

1. Most of the samples were females. They were 41 years old or more and were
married. They held a Bachelor's degree and worked for private companies. They
earned an income of 30,001-40,000 baht a month.

2. It was found that the most popular thing the samples purchased was gold
necklaces with a simple but cute, modern and meaningful design. The prices ranged

from 10,000 - 20,000 baht.
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When gender was considered, it was found that both male and female samples
purchased necklaces mosl. 1ne second popular was rings for the male group and
bracelets for the female group. Both genders had the same taste-simple but cute,
modern and meaningful. When age was considered, it was found that those who were
not more than 40 years of age bought rings most, while those who were 41-50 years old
bought necklaces most. Those who were more than 50 years old bought bracelets most
Regarding the metal, the customers aged not more than 50 chose go'd, while the older
ones chose platinum.

3. One Third of the sample had little knowledge about the colors of jewelry that
matched their zodiac signs but they were not interested in buying those. They did not
have the precious stones that matched their zodiac signs. However, the precious
stones of the zodiac signs that they wanted were purple, red, light blue, blue and black.

4. The first three important factors related to the men’s decision of purchasing
jewelry and ornaments were 1) quality guarantee from the shop 2) no value
depreciation, and 3) trustworthiness of the goods. For women, the first three important

factors were 1) no value depreciation, 2) quality guarantee from the shop, and 3)

trustworthiness of the goods.

Recommendations

1. The jewelry shops should launch a promotional campaign by giving
reasonable prices. The designs of the jewel ornaments should be varied. There should
be samples for customers tc select. The quality of the goods should be able o checked
to make sure tiiat the customers will not be fooled.

2. The sellers should provioe the buyers with a knowledge about the precious

stones of their zodaic signs. This may be done by distributing them brochures on this

subject.



