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The three objectives of the study were 1) 1o measure the satisfaction of the customers
with. the construction materials company: 2) to identify the factors affecting their satisfaction
with the goods and services of the company. and 3) to find out their opinions and suggestions on
the company’s services. The data were collected from 400 regular customers of the company
who were selected by svstematic random sampling. These customers included old cash and credit
customers and new cash and credit customers. The SPSS for Windows was used to anaiyze the
data. Frequency, percentage. mean and standard deviation were used to describe the data, and
t-test and F-test to test the hypotheses. The findings were stunmed up as follows:

1. Overall. the customers were satisfied with the company’s service at a rather high level.
The service staff was the most satisfactory, followed by goods, service place. and information and
convenience, respectively.

2. The factor affecting their satisfaction with the goods and services of the construction
materials company was the length of time a customer used the service. On the contrary, the
factors that had no effect on their satisfaction were sex, age, education. occupation, monthly
income, characteristics of the customer, type of payment. residential arca. and reason for using
the service.

3. The researchers made the following recommendation for the company to improve its
services.

3.1 Service place. The company should have enough parking spaces for the
customers. There should also be enough seats for them to sit white writing for the service to

complete.

3.2 Service information and convenicnce.  The poods delivery should be
punciual and continuous. There should be no delay.

3.3 Goods, The company should have a policy to retum some profits 1o the

customers.

3.4 Service Staff, The company owner should be ready for the customers to see him all

the time at the company office so that he can help solve any unexpected problem

3.5 Others, The company should service drinking water to the customers «





