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ABSTRACT
TE 159382

Title of Research Paper : The Image of Krung Thai Bank (Public Co.) : A Study of

Tak Bai Branch Narathiwas Province

Author : Mrs. Nounpan Chansawang
Degree : Master of Arts (Social Development)
Year ;2004

The objectives of this research are 1) to study the image of Krung Thai
Bank (Public Co.) Tak Bai branch, Narathiwas province, in security/trustworthy, service
quality and social role aspects; 2) to study factors relating to the Bank's images;
samples for this study are 200 clients who are regular customers of the Bank at Tak B
Branch, selective purposively; questionnaire is the main tool for data collection; datu
analysis is by the SPSS for Windows program; deccriptive statistics used are frequency,
percentage, mean and standard deviation; hypotheses testing is done with t-test and I
test according to appropriate variables.

Results of the study are briefly presented beiow :

1. General characters of the samples : 56.0% are male, between 31-40
years old (38.0%), work as government/state enterprise officials (33.0%), finished
secondary education (48.5%), being Buddhist (53.0%), have monthly income betweer
5,001-10,000 pait (41.0%) and have been customers to the ban< 10 years on ward
(29.0%).

2. The customers see the environment factors of the banl< in general
high tevel; the environment factors comprise 4 aspects; i.e., building anc space, the
bank's employees and their reception, periods of rendering services and participation it
social activities.

3. The bank's images, according to the customers’ viewpoint, is i
general at high fevel; the images comprises 3 aspects, i.e., security/trustworthy, servics:

quality, and social role aspects.
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4. Factors relating to the bank's images are age, occupation, income, levels of
opinion in building and space, employees and reception, social participation and period
of rendering service; however, sex, and level of education are not related significantly to
the bank’s image.

Recommendations emerged from the study, among others, are the bank should
organize training program to the bank's employees regularly to increase their
knowledge; period of services should be improved reducing unnecessary steps and
having more personnel during peak periods : service quality should also be improved
with more modern technology; the bank's administrators should play more roles in social

activities and the bank’s public relations work should be more effective for the benefits of

the clients.



