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The purpose of the study was two fold : 1) to reveal the reading - loving
behavior of secondary schoo! students in the school under the Formal Education
Department and those under the Office of Private Education Board, and 2) to examine the
factors related to the student's reading - loving behavior, i.e., self control, reading
promotion from the family, good peer moael, and reading promotion from the school.

This survey used a questionnaire to collect the data from 200 students in
Mathayomsuksa 2 and 3 at Chinoroswitthayarai School and Sesawejwitthaya School.
Frequercy, percentage, mean and standard deviation were used to describe the data while
t-test, F-test and Pearson'’s correlation were employed to test the hypotheses.

The findings were summarized below :

1. The overall reading — loving behavior of the secondary schoo! students in
the study was found to be moderate. When the two components were considered
separately, both the general reading — loving behavior and the behavior of choosing to read

useful materials were found to be moderate too.
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2. The facts found to be significantly related to the reading - loving behavior
were self — control, reading promotion from the family and good peer model. In  contrast,
reading promotion from the school were found to have no relationship with the reading -

loving behavior.

Policy and implementation implications

1. Role of the family. The parents and the family members should play a role
in reading promotion by giving the students advice, n aking them realize the usefulness of
reading, by awarding them for reading , creating a home atmosphere that facilitates
reading, and assisting them to practice self — control, and important factor to develop the
habit of loving reading.

2. Role of the school . The school administrators and the teachers should
encourage students to read by adding t he reading promotion activity as part of the learner-
centered approach so that students will have more opportunity to research through reading
while not taking away the teaching time.

3. Role of the mass media. The media can help promote the reading-ioving
behavior of the youth by building a good value of reading through public relations, using
celebriiies among the youth to launch a reading-loving campaign so as to be good models
for them.

4. Role of publishers and agencies concerned. Publishers should support
the production and distribution of useful books. Agencies concerned with the deveiopment
of the form and contents of reading materials should improve books popular among the
ynuth, such as tales and cartoons, making them more interesting and worth reading.

5. Role of the government. The government should hold some activities to
make families, schools, mass media, publishers and agencies concerned realize the
importance of encouraging the youth to read so that the youth can develop a reading —

foving behavior and other desirable behaviors.



