UNAALD

T161774

o e dy = o S A =R =t =] a A <
A1339UU 11JﬁQﬂigETQﬂLWﬂﬁﬂ‘H'lllflzlﬂiﬂ‘i_lmUUWf]ﬂﬂi51Jﬂ'l§ﬂ1.llm$ﬂ’ﬂu‘WGW@1‘ﬂ

t )

e y < LY a (Y @ L4 a
WldemTesanuanuity vesdnfnyiuminerdosiysgalaveasnsal wastindnu
a o @ =t a v o 1 v o [
UMINNAUNEAgRIsUATAtoyel  Tudukiadue 511 Feamumsiaimionazms
[ =Y o 3 =4 d‘d b2 9 [ [l o v
auasunsaaln uunang Jullifnyuesselanndinasesdeiu ngudiedis
o = [ @ oo LY a a
Usznoudaninfny i inndeswiga laseasnsaidiuiu 380 aunasindnuumInesy
3 P ° 4 A g W 2 - P~
TIPAYWILUATATOYTOIUIN 368 AU 1ATBINENIFIUMSANY Ao uuuasuny mAnu
d‘ <L P 9 o o' gy
wotiuminy 0.8211 Tavlylusunsunsuimesnszvdoya
HONIS3T8 WUN
v 2 q’/j a [ i ' A 4‘4 & 4’ 4'
UNANET 14 2 MANedu dauIngrevaumaiosdulssinnuuiazinis iy
< A A A ad ' a A
mamuvligu mgualumndenfuiissnnsamnaauazanuos oo Usinaumsduiiuviig
Yy 4 1 a Y ot w 1 a 3 '@ L4 1o w A tg A A
udnan Ty 1 udadedu ldfu 3 assdeddav Taslisifanar dendeinicedunn
¢ odg Y & o Y o
grleiuiing udwannuazaInlunsde uazsuivasonnsimi
@ :/l a @ o w & oo ~ 4
werwaainAneT 119 2 imInndelinnuduiug AungAnssunsay Anuvgealy
MIAONANITEY ST 3191 uazama  mulSuunsauaeTuEuif ez vnaves
-y Y [ A 1w L4 @ 2 = [ [ ¢ o
un9) MuoanmIaudedle mavoninfnyuminuduswigl lavensnsal e
@ o o o a 4 o ' @ = @ [
dulus funndnssumsay Mumssuiinms uazmavenindnyives uminnidussy
~ - v v do = : . a '
WiguAIA oYL InnuduiusiuwgAnssumsay suanuazalnlumsdam daudu
§ te o Jdao dy [ u’/‘ ~ LY 3 o @ @ a d
ou 9 luduiusin venaniissAuduiidnyvenindam e 2 umInendviianuduiug
) v 3
fuwgdAnssumsan duanwazainlumsiem wazdumssuiinms ssduduilidnm

Y a a a o ot @ @ = 4 Py
youinfny umImndeswiga laseasnsal fanuduiusfungfnssumsay duaoiud

oA df [} A [ :j PP o & a o [
niasnyo ‘]f’NL’Jﬁ']i‘L!ﬂTiﬂlJ uazsm‘u%uﬂ‘nﬁﬂuwmuﬂﬂﬂ‘m UHIINYIDYINYNG



| T 161774

wszuaseioysen ianuduiuiuwgAnssumsan AumawalumsidonauSes samd
1 9 At te o Jdo 1 9 9 v oas LY
M pazguam @uiudy q  liduiuiiu dausioldsndunasesde Suveaindne
o’: =Y (% cu Y o o a 4 o 4 1w
W2 umannasianuduius i ungAnssuNsaNd S namstuao T (vuinvesudi)
1w ar o @ [ ~ o o o ar
s1uldnnfilnasesre Tuvesinfn UMM 190997 laveasnsal  Tanudunuiny
= 4‘4 9 P d‘ 4.! = 9/ = d' 1
wgAnssuMsANAIUMaraluMsRonANTeITIA 5101 Lazaan I AuUSnamsAude
w [ 9 o & v LY o 9 9 1 o @ &
W (@wmung) uazdasinsaudedlai wazsieldnindinasesne Suvenindny
a Iy @ = = v o o =y q [ i
UMIINUIIIBAGWITUATATBYTE1 UANNFURUTAUNGANTSUMIAY Aruganarlunisay
t 9 A ta o da
druaudug Tiduiusiu

1
s

o R < w <~ ' A A < v

HUAANKT 19 2 ¥¥1INeay ummwawa“lmamsaqﬂmuamuwwu Tﬂﬁl'i’JiJ AU
a  ow o [ o o 1 | a 1 i =
Nﬁﬁﬂmcﬂuﬁ&’ﬁlﬁu‘ﬁﬂﬁ‘ﬂwﬂﬁﬁ]ﬂ%'WI‘N'IU ag“lusm‘uum muﬁ’mﬁmuaw’humsmmm

msaaa Tanwuiwelvegluszduithunas

v
s

LY a @ o ¢ aa o oty v
inAny1 umInenduswigalovoasnsel Awe seduduiliiaawe: 0l
3 Y 1 Y =) = ' A ~ =~ 9
nngunasesaefusieiu anuRwelademiesdumaniudidn Tassay wazsrodu
Tinandndu dnnindnsminndonasgruszunsaSoysniifimeeiedu Sanuianels
Y J LY o o ' @ :f S o R -4
Tudusauandaiy dnfnmitaeglussduduaraduiinnuiwels Tasswdusm
;Y [l a [ a d [ o v =R et Y v
AunIIuITINIARALAzMIURIAt uTLand 1Ay uaziinnundisie 1dandianses

aouAIny Uanudanelalassiuuazsiedi liuans19my



ABSTRACT
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The objectives of this research were to study and compare'rdriEnki]r;g6 t;]c;havior4 and
satisfaction toward Cold Nescafe of the students from Valaya Alongkorn Rajabhat University
and Phranakhon Si Ayutthaya Rajabhat University regarding the product characteristics, price,
distribution channel, and marketing activities as classified by gender, year of study and daily
allowance from parents. The samples of 380 and 368 were selected from the students in
Valaya Alongkorn Rajabhat University and Phranakhon Si Ayutthaya Rajabhat University,
respectively. The questionnaires with the reliability of 0.8211 were administered to collect the
data which, in tumn, were analyzed by using computer program.

The findings indicated that :

The majority of students from both universities prefer drinking milk and Cold Nescafe
because of good taste. With regard to the glass size, and drinking frequency, it was reported the
respondents preferred drinking one small glass at any time in a day with less than three times
a week. The drinks were purchased from supermarket depending on their convenience. The
information regarding the drinks was accessed through the commercials on the television .

There was a relationship between gender of the students from both universities and the
drinking behavior in the aspects of drinking preferences in taste, prices and quality, drinking
quantity per day (number of glasses and sizes), drinking frequency per week. As for
Valaya Alongkormn Rajabhat University, there was a relationship between gender and drinking
behavior in the aspect of the access to information. As for Phranakhon Si Ayutthaya Rajabhat
University students, there was a relationship between gender and the drinking behavior in the

aspect of the convenience in buying. However, no relationship was found in other areas.
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Besides, there was a relationship between year of study and their drinking behavior in the aspects
of convenience in buying and the access to information of the students at both universities. As
for Valaya Alongkorn Rajabhat University students, the results revealed that there was the
relationship between year of study and drinking behavior in the aspects of places of purchase, and
drinking periods. As for Phranakhon Si Ayutthaya Rajabhat University students, the results
revealed that there was a relationship between year of study and the drinking behavior in the
aspects of drinking preferences in taste, price and quality. However, no relationship in the other
areas was found. Moreover, the daily allowance of the students at both universities related to
the drinking behavior in the aspect of drinking quantity per day (sizes of the glass). As for
Valaya Alongkorn Rajabhat University students, the daily allowance related to the drinking
behavior in the aspect of drinking preferences in taste, prices and quality, drinking quantity
per day (number of glasses) and drinking ratio per week. As for Phranakhon Si Ayutthaya
Rajabhat University students, the daily allowance related to the drinking behavior in the aspect of
drinking pertods. Nevertheless, no relionship was found in the other areas.

The students from both universitics expressed high satisfactory level to Cold Nescafe
drink regarding the product and the distribution channe! while showing average satisfactory level
in the areas of the price and the marketing activities.

The students from Valaya Alongkorn Rajabhat University with differences in gender,
year of study and the daily allowance showed no difference in satisfaction level toward Cold
Nescafe while the students form Phranakhon Si Ayutthaya Rajabhat University with differences
in gender revealed the satisfaction toward the price. Moreover, the students with difference
in year of study expressed in overall satisfaction toward price, marketing activities and the
product. In addition, the students with the difference in the daily allowance showed no significant

difference in satisfaction level toward overall and each area.





