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Ihe objecuve of tus research are to study the image of Isuzu Chiengrai Co,.Ltd. ; to
study factors rclating such image and to find out desirable image of the organization as perceived
by its clients. Sample used for this study are 410 clients seeking the company s service from 1°
January 2004 to 3i" March 2004. Structured questionnaire is use for dada collection. Among
statistics used for data analysis are frequency, percentage, mean and standard deviation and t-test
and F-test for hypotheses testing.

Kesults of the study are presented below.

General characters of the sample are relatively low education, complete not more than
secondary education, average monthly inccme not more than 20,000 bath, private and
independent occupations.

The image of the company perceived by the clients as a whole is at high level.
Considering separately, from high to low, are personnel, the place, the service and the equipments
respectively.

Factors relating to the company ’s image are education, age, income, the thrust — worthy
of the company ’s employees, the awareness of the company ’s public relation work. However,
period of being the company ’s clients is not related significantly to the company s image.

Among major problems and obstacles revealed by samples are 1) the inconvenient way to
enter the company ’s site, 2) small mechanical staff members resulting in slow service, 3) delay in
sending out public relation documents. o

Among major problems and obstacles revealed by samples are 1) the inconvenient way to
enter the company ’s site, 2) small mechanical staff members resulting in slow service, 3) delay in
sending out public relation documents.

Recommendations proposed are 1) enlarging the enter way to the company, 2) increase
numbers of the mechanic staff appropriately, 3) using computer in the public relation work and 4)

participating more in social activities.





