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The purpose of the study was twofold :

1. To find out the image of the Government Lottery Bureau.

2. To identify the factors affecting its image.

The sample group consisted of 200 people in Bangkok : 100 lottery ticket
buyers and 100 lottery ticket seller. Both descriptive statistics and inferential statistics, i.e.,
t-test and F —test, were used to analyzed the data.

The findings were briefly stated as follows:

1. General characteristics of the sample. More than half of the sample were

female. Their age was 15 -25. Their educational levels ranged form — primary school,
secondary school, high school, and a Bachelor’s degree. Most of the buyer groups were
company employees and the seller group consisted of those selling lottery tickets.
‘ 2. Overall, the image of the Government Lottery Bureau was found to be
moderately good. The aspects that were moderately good were awareness of the image, the
amount of prize, and the location of the Government Lottery Bureau. On the other hand,
social support activity was found to be good at a high level.

3. The factor found to significantly affect image of the Government Lottery
Bureau were education, income, occupation, type of lottery tickets bought, frequency in buying
three and two — digit government lottery tickets, three and two digit underground lottery, and
lottery ftickets issued by the Government Saving Bank and the Bank of Agriculture and
Agricultural Cooperatives, frequency in winning the three - and two — digit underground

lottery, and acknowledging related information of the Government Lottery Bureau though
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television, radio and mass media. In contrast, gender and age had no impact on the
perception of the image of the Government Lottery Bureau.

Recommendations

1. The Government Lottery Bureau should increase the amount of money for
all the prizes. The number of prizes should be increased in order to give more opportunity for
lottery buyers to win the prizes.

2. The Government should set a clear policy and an action plan to operate
the Government Lottery Bureau so that the bureau will not take too much advantage over

the buyers, as most lottery ticket buyers were low - income or poor people.



