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Abstract

The objective of this research was to study the campaign strategies used by
senatorial candidates in Saraburi Province in 2008.

This was a qualitative research. The sample population of 7 people, chosen
through purposive sampling, consisted of candidates for the Senate from Saraburi
Province, supporters of those candidates, and members of the election committee.
Data were collected using an interview form and analyzed using descriptive analysis.

The results showed that: (1) The candidates for senate used the official
campaign strategies of posting posters of many sizes, giving speeches, either
organized by the election committee or by themselves, handing out name cards and
pamphlets, advertising from loudspeaker trucks, and campaigning door-to-door. The
number and frequency of these strategies varied from candidate to candidate.
Candidates who had more funding and more campaign assistants were able to use
more strategies and use them more frequently. (2) Candidates also used the unofficial
campaign strategies of vote buying, donating money, donating goods, organizing or
participating in traditional celebrations or ceremonies, using campaigners, and using
their relatives to gain votes. The candidates who got the least votes did not use these
unofficial campaign strategies because they are expensive.
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