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The three objectives of the study were (1) to measure the public’s satisfaction with a
miscellaneous entertainment TV program entitled “Khadeeded”, which presented some humorous
cases from the police’s criminal files; 2) to identify the factors affecting the public satisfaction;
and 3) to determine the popularity of TV programs.

A questionnaire was used to collect the data from 175 people who watched the
“Khadeeded” program and sent some comment letters to the program. Both descriptive statistics
and inferential statistics (i.e., t-test and F-test) were employed to analyze the data.

The findings were summarized below.

1. The number of male respondents was more or less the same as that of female ones.
They were 31-40 years old and were married. They held a Bachelor’s or higher. Most were
company employees and eamed an in come of 20,001 baht or more, followed by those who
earned 10,001-15,000 baht a month. About one-third lived in Bangkok and nearby provinces.

2. Overall, the people were found to be satisfied with the “Khadeeded” program at a
rather high level. They were most satisfied with the time, followed by the usefulness gained from
the TV program, and the form of the program.

3. When the hypothesis were tested, the factors found to significantly affect the people’s
satisfaction were as follows:

- Women were more satisfied with this TV program than men.
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- Thosc whose income was 15,001-20,000 baht were more satisfaction with the
program than thosc whosc income was 20,001 baht or higher.

- People who liked Channel 7 were more satisficd with the program than those
who preferred Channel 9

- People who liked to watch soap operas and TV movies were more satisfied
with the program than those who liked to watch game shows.

- Pcople who watched TV on Monday through Friday for 4-6 hours were more
satisfied with the program than those who watch TV for 1-3 hours from Monday through Friday.

- People who watched TV on Weckends for 7 hours or more were more satisfied
with the program than these who watched TV for 4-6 hours on weekends.

4. Popularity of TV programs The respondents were found to like watching TV

programs on 1TV and on Channel 7 at the same degree. They liked soap operas and TV movies
and would watch TV for 4-6 hours a day. The very popular programs were soap operas and news

programs.

Recommendations

I.‘ On-air Time. The management of Channel 7 should have the “Khadeeded” program
be on-air before twelve noon or at 5.00 p.m. in order to serve the public’s demand.

2. The program producer should adjust the time by dividing it into 4 intervals each of
which has more or less the same amount of content. Special graphic techniques should be used to
increasc the people’s interest. The number of sponsors should be determined to have a balance
between the content and the ad.

3. The program producers should add more useful content to upgrade people’s

knowledge and to make them feel that they were involved in what has happened in the society.



