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As a result of increasing in business competition, market share of Bank and profit has
been deteriorated. Due to the fact that other Bank, being considered the competitors have
superbly well taken care of their value customers especially so called Platinum customers, most
of which a group of persons whom special care need to be given. A group of customer having
good financial status can create great value to Bank. Main competitors in these categories are
Bangkok Bank and Siam Commercial Bank. K-Bank, having realized an importance of this
group of customer, has put great effort in an attempt to offer products and services to cater to
individual customers’ need by delegating staff to introduce wide variety of financial services to
ultimate customers. Special teams were set up to respond to their increasing financial demand.
One stop shop where full scale cycle of financial services were introduced to provide products
to meet with customers’ requirement including presentation of summary of account movement
and special treatment on customer’s financial operation

It is found out from the study that most of customers are male who prefer using deposit
account at it best followed by credit card where account balance is about 5 - 10 million Baht.
For those of marketing factor, K-Bank plays a main role in this regard. In addition to K-Bank,
currently Bangkok Bank, Siam Commercial Bank, Bank of Ayudhya had also provided
services at Platinum level respectively.

For the transaction to be made, most customers will personally approach banking
services. In the meantime, Bank staff may visit at customers’ place as secondary option. For
those of investment, platinum customers show more interest in combined equity as well as

mutual fund due to greatest benefit to be obtained. With regard to services of Bank staff,
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customers prefer prompt advice or advance information whenever there’ll be any factors most
affecting their investment. Furthermore, customers also pay attention to any new services of
Bank in relation to advisory team providing consultation in terms of finance and investment.

It is also found out from this part of research that customers demand more information
or services of new products or innovation including those benefiting customers’ own
investment. It is, therefore, necessary for Bank to diversify its services such as setting up
advisory team in investment and finance, rendering personal and faster services, arrangement
of activities to promote relationship among customers and Bank staff, initiation of activities

resulting in customers’ interest.



