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Degree :  Master of Arts (Social Development)
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The two objectives of the survey were :

(1) To find out the people’s satisfaction with the Healthy Fresh Food Market Project.

(2) To identify the factors influencing their satisfaction with the Healthy Fresh Food Market
Project.

The data were collected by distributing questionnaires to 200 people who bought goods at
Nakorn Thai Fresh Food Market in Bangkok Metropolitan Administration. The questionnaire was
divided into 4 parts : (1) personal information, (2) factors affecting the selection of goods at the fresh
mari;et, (3) satisfaction with the Health Fresh Food market Project, and (4) some suggestions about
the project. Percentage, mean, standard deviation, t-test and F-test were used for data analysis.

The findings were summarized as follows:

1. Most of the people who bought goods at Nakorn Thai Fresh Food Market in the study were
male (54.50%). About 30.00% were 21-30 years of age. About 36.00% finished secondary school or
equivalent. About 31.00% were engaged in general employment. About 47.00% were single. About
26.00% had a monthly income of 5,001 — 8,000 baht. About 59.50% received information about
safety food.

2. The environmental factors affecting the people’s decision to buy goods at the fresh food

market were at a moderate level including were location which was near their houses, offices and had
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parking spaces; speedy service and polite sellers; a variety of goods to selects so it was certain that
they could get the goods that they wanted; and possibility of bargaining.

3. Overall, the people were satisfied with the Health Fresh Food Market Project at a
moderate level. The sanitation was found to be the most satisfactory, followed by safety, and
consumer protection, respectively.

4. The factor affecting their satisfaction with the project was education. On the contrary,
gender, age, occupation, marital status, income, awareness of safety food and environmental factors

affecting their decision on buying goods there were not affect their satisfaction.



