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Title of Research Paper : Organizational Loyalty: A Case Study of Customer

Services Employees of TA Orange Company Limited.

Author : Miss Sanikarn Sirisakyot
Degree ¢ Master of Arts (Social Development)
Year 22005

The Study of Organizational Loyalty: A Case Study of Customer Service Employees of
TA Orange Company Limited is aimed to 1) to study the level of customer service employees’
organizational loyalty of TA Orange Company Limited 2) to study the factors which have a
relation to customer service employees’ organizational loyalty of TA Orange Company Limited.
The samples of this study are customer service employees of TA Orange Company Limited. A
questionnaire was employees to collect the data and analyzed by using statistics which were

frequency, percentage, means, standard deviation, t-test, F-test and Pearson’s Correlation.

The findings were briefly states as follows:

1) The overall, customer service employees under TA Orange Company Limited tended
to have high level of loyalty to organization. In considering of each found that, the personal
feeling has significant of organization, the organizational could be depending and the
responsiveness from organization to employees need have high level, while participation in
organization have medium level.

2) The feeling factors among employees during the working hours were found to be
positive correlation on organizational loyalty.

3) The relationship between background factors has no relation to organizational loyaity.
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Recommendations 1 6 8 8 0 8

1) The executive should create training course in order to improve knowledge and skill of the
employees, including build up the relationship between operator and executive.

2) They should examine welfare of employees for suitable and sufficient enough for cost of
living and in order to make well feeling to organization.

3) The executive should have a good vision in administration, especially for promotional
opportunities which focus on moral and ethics it should have clearly standard measure.

4) They should give opportunities to the employees to administration, moderation and
evaluation in order to improve job efficiency and acknowledge the employee’s needs, and they can
lead to solve problems.

5) They should give opportunities to the employees to decision making in order to flexibility

and they will be proud themselves.



