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This paper proposes a decision support model guiding managers to evaluate and select proper
suppliers for their organization. In this study, the approach of Technology value analysis (TV) built
based on the concept of Analytical Hierarchy Process (AHP) is applied to develop a decision
support model for supplier selection. Along with the proposed model, a couple case studies of
supplier selection for a motorcycle manufacturing company are also presented to demonstrate the
process how the model can be developed and used. The findings of this study indicate that the
proposed model with six main factors can solve the past prbblems in which only cost and long time
of business partnership were concerned. With the use of proposed model, it is anticipated that will

be able to support decision making process for supplier selection.





