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Title of Research Paper : Image of the C.P. Interfood (Thailand) Company Limited as

Perceived by its Bangkok Customers

Author :  Miss Pattana Lertpitiwattana
Degree- . :  Master of Arts (Social Development)
Year : 2005

The objectives of the study were the following : (1) to find out the image of the C.P.
Interfood (Thailand) Co., Ltd., and (2) to identify the factors affecting its image.

The sample group consisted of 200 customers o_f the C.P. Interfood (Thailand) Co., Ltd.
Who had contacted the company for a year or more. The data were collected from the customers
who bought its processed food at three branches of The Mall Department store (Bagnapi, Bangphae
and Ngamwongwan). A questionnaire was employed as the research tool. Percentage, mean,
standard deviation, t-test and F-test were used for data analysis.

The findings were summed up as follows:

1. Most of the subjects were females, aged 21-30 and had a Bachelor’s degree. They eamed
a monthly income of 5,000 — 10,000 baht and had been thé company’s customers for 4 years.

"2. The image -of the company as perceived by its customers was found to be very good.
When the individual aspects were considered, the aspects that were perceived to be very good were
security, acceptance, trust in the company, and product quality, whereas service was considered only
“fairly” satisfactory.

3. The factors affecting the company’s image were (1) awareness of its public relations
through television ; (2) participation in its sale promotion activities such as “fishbowl drawing for 20-
baht gold (20 years CPIF) and fishbow! drawing for a anda car from CPIF; (3) getting some free
gifis when buying the company’s products; (4) awareness of its product types such as frozen

processed food under the “Kitchen Joy™ brand, local products like CPIF meatballs, sauce and dried
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chicken soup under the “Choice” brand, condensed chicken soup, swallow nest, condensed ginseng
under the “Best” brand; and (5) the personal background variables, i.e., gender and education of the

customer.

Recommendations

1. The C.P. Interfood (Thailand) Co., Ltd. should give importance to its image, so it should
allocate a budget for more advertising and public relations through more channels of media.

2. The company should provide its sale clerks at the stands with training and evaluate their
performance.

'3. The management should hold sale promotion that covers all the distribution channels
across the country. Especially, it should set up a long term sale promotion project.

4. The management should give importance to research and development of some processed
food products the sale volume of which is still low and it should expand the distribution channels as

well.



