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ABSTRACT
Title of Research Paper . Attitude of the Bank Customers toward the Bank Services
Based on the Shariah Principle (Islamic principle) of the
Krung Thai Bank, Lampang Darulikhlas Branch

Author :  Mrs.Suree Yunuch
Degree . Master of Arts (Social Development)
Year : 2005

The purposes of the study was twofold : (1) to reveal the attitude of the
bank customers toward the bank services based on the Shariah principle Islamic principle of
the Krung Thai Bank, Lampany Darulikhlas Branch in Muang District, Lampang Province,
_and (2) to identify the factors related to their attitude. The data were collected from 230 bank
customers there. Frequency, percentage, mean, standard deviation, t — test and F —test were
used for data analysis.

The findings were summarized as below :

Most of the sample (65.7%) were female. About 36.4 were 41 years ole or
more. About 66.5% were married. About 41.3% had a Bachelor’s degree. About 33.5%
were small business owners. About 36.5% had an annual income of 100,000 - 200,000 baht.
About 55.7% were Buddhist. About 62.2% were the regular customers of the Krung Thai
Bank Lampang Darulikhlas branch. About 57.0% received information from the bank
officers. Most of them had a good knowledge an understanding about the bank services based
on the Shariah principle.

Overall, the sample group had a good attitude toward the bank services
based on the Shariah principle. They thought that the services were the most suitable, followed
by the place, and policy an operation, respectively.

The factors found to be significantly related to their attitude were gender, age,

and education, In contrast, primary occupation, annual income, religion, type of service use,
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and knowledge an understanding of the bank services based on the Shariah principle were all

found to have no relationship with their attitude.

Recommendations :

1. The Shariah bank should increase its public relations to give people in
general the knowledge of bank services based on the Shariah principle. The bank employees
should go outside to do public relations work, Also, brochvures, posters and other media
should be used for this purpose.

2. A seminar should be regularly held for the general public and the
Shariah bank’s customers to learn about its services and the difference between loans with an
interest rate and loans without an interest rate.

3. Security guards should be hired to facilitate parking.

4. Service rendering should be improved so that the customers will not feel

out of place and think that the Shariah bank serves only Muslim people.



