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The purpose of the research is to 1) study the tourism behaviour and
satisfaction of foreign tourists in Thailand. 2) study the relationship between male and
female and the characteristics of tourism behaviour of foreign tourists in Thailand ; such as
in 4 pull factor, purposes of joumey, mﬁdemsmmmpmssdthekMﬂfMt
attractions and expenditures between tour. The samples included 400 foreign tourists that
are categorized by region in : European, the Americas, Asian, Oceania, African and Middle
East. The researcher use the method to select the number of the samples by using quota
and convenience sampling methods. The research methods are the English questionnaire
and an in —depth interview. The information and data analysis measured relatable stafistics

of frequency, percentage, mean (.4 ), standard deviation, chi — square test and content
analysis

The results showed :

1) The most tourists were both female and male (averaged a split mean). The
tourists were between the ages of 15 to 29 years. The marital status majority was single with
a bachelor degree. The region with the highest percentage of tourists was Asian. The
average tourists occupation was being a student and the average income per year was
between US$20,001 to US$30,000.

2) The analysis was conducted with first time tourists of Thailand, who
received tourism information from people’s suggestions, Thai culture and lifestyles
were factors contributed to the pull factors and the purposes of journey, it was found that
most tourists come to Thailand on holiday to relax and typically arrange travel by non
group tour ; they typically spend on average 8 — 14 days in Thailand. The activiies
include sightseeing and history land mark, therefore, most of expenditures are between
sightseeing and accommodations. Most tourists leave with higher expectations of
Thailand and want come back again. However, foreign tourists of Thailand have a
negative opinion against the amount of the country’s sanitary problems, toxic poliution and
care of nature.

3) The result of the tourism resource satisfaction analysis : 1) Tourist
attractions has a high ranking. 2) Hospitality of Thai people had a high ranking.
3) Thai food had a high ranking. 4) Accommodation had a high ranking. 5) The service
of airport and immigration office had a high ranking. 6) Thai product had a high ranking.
7) Safety and security had an average ranking. 8) Public relations and travel
information had an average ranking. 9) Transportation had an average ranking.

Department of Education Foundation Graduale School, Silpakom University Academic Year 2008

Student's signature ,".'.f.'?,-,,,',',: ..... Litisirimale T
mmmmm1xw+ g Vimty I &’I UVWWHILE’”\'



