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The study of Buying Behaviors In Gems and Jewelries: The Case Study of Customers in
Bangrak Area, Bangkok has two major objectives which are:

1. To study buying behaviors in gems and jewelries.

2. To study individual factors which relate to buying behaviors in gems and jewelries.

Frameworks of the study consist of individual factors, buying behaviors in gems and
Jjewelries, and decision making factors to buy gems and jewelries.

Accidental Random Sampling is applied to select subjects. With questionnaires, the
researcher collected data from surveying 250 subjects who bought gems and jewelries at shops in
the area of Silom, Bangrak District. Frequency, percentage, average, and standard deviation are

statistics used in the study.

Findings
1. Most subject are female, 20-40 years old, and single. They hold bachelor degree and
are company employees. Their average salary is about 20,001-30,000 baht per
month. '
2. About the behaviors to buy gems and jewelries, samples like to buy jewelries in their
familiar shops. Rings are the most popular jewelries that the subjects buy. The most

wanted gem is gold with contemporary design and has the price lower than 10,000

baht.
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3. Factors that related to buying behaviors in gems and jewelries from chi-square
testing are followings:

1) Places to buy gems and jewelries,subjects used to buy at their familiar shops.
Female and male are in the same proportion, 31-40 years old, and single. Their education is in
Mathayomsuksa level. They have their own businesses. Their average income is about 10,000-
20,000 baht per month.

2) Reasons to buy gems and jewelries. Female subjects like to collect gems and
jewelries more than male. Their ages range is about 31-40 years old, and single. They finishes
bachelor degree and have average income about 20,001-30,000 baht per month.

3) Popular type of gems and jewelries. Most subjects (male and female), up to
51 years old (divorce and widow), love to buy the ring. They have bachelor degree and have their
own businesses. Their average income is more than 40,000 baht per month.

4) Factors which influence decision making to buy gems and jewelries. For
male subjects, 20-30 years old, recommendation from friends is the most important factor which
influences decision making to buy.

5) The most popular kind of jewelries. The same proportion of male and female
subjects likes to buy gold the most. Their age range is up to 51 year old. They status is divorce
or widow. Their education is higher than bachelor degree. Most of them are employees and have
average revenue more than 40,000 baht per month.

6) Popular design. Most female subjects, 31-40 years old and single, like
contemporary design. Their education is in Mathayomsuksa level. Their income is about 20,000-
30,000 baht per month.

-7) Sell technique which creates the most customer’s satisfaction. Quality
guarantee is the sell technique that generates the most customer’s satisfaction. The same
proportion of male and female subjects have age range up to S1 year old. Their education is
higher than bachelor degree. They do their own businesses and eam income lower than 10,000

baht per month.
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Recommendations 1 6 8 8 9 3

L.

Gem and jewelry shops should promote sale volumes by adjust the product prices to
suite with groups of customers including develop design of the products to wear in
any occasion.

The sellers should provide investigative standards to test or prove that their products
are authentic which help to confident their customers.

Sale people should be trained about gems and jewelries which would help them to
understand their products and to give recommendations to customers before buying.
In service, the gems and jewelries shops should have readiness and should focus on

services after sell to satisfy tremendously theirs customers.



