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The objectives of this research are 1) to study market development of Thai silk from the
long past to present; 2) to study the Thai silk market in Khonkaen province ; 3) to find out market
opportunity of Thai silk market in Khonkaen province.

The study uses both documents as well as fieldwork for data collection; the fieldwork
comprises observation and the in-depth inferviews of 19 key-informants. Data analysis is done
with logical context description and descriptive statistics.

Results of the study are presented briefly below:

1. In the past, Thai silk is produced primarily for home consumption; no product
processing activities; selling or exchange with other commodities was carried out within the
village. Until B.E. 2495 when Queen Sirikit started to improve the quality and marketing of Thai
silk, then the market was expended to as far as the palace in Bangkok, the quality of Thai silk was
also improve color, content and packaging. The price of that time was around 800 — 1,100 baht a
piece, sale promotion was done with price reduction. At present, Thai silk is sold through standard
and modern market-shops with prices ranging from 800 to more than 100,000 baht a piece
depending upon it’s quality. Sale promotion techniques are varied, e.g., price reduction bonus
induction and others.

2. Steps in production are varied at the present time; some prefer chemical color to the
natural one; silk is transformed in many products in addition to the traditional garments, for

example, scarf, neck tile, and other forms.
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3. Marketing opportunity is seen differently from small and large operators view point;

the small operators see bright future while the large ones are more cautions.

Recommendations emerge are :
1. Thai silk operators at the communication level should join in as group and creating
network to promote the product.
2. At the provincial level, there should have a plan to promote Thai silk effectively both
in product quality and distribution channels. This should be counted as one of the province’s

strategy.



