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The two purposes of the study were : 1) to identify the fast food — consuming behavior of
working men in Jatujak area,2) to point out the factors related to fast food — consuming behavior
of working men in Jatujak area.

The sample consisted of 200 people of working men in Jatujak, Bangkok area. The place
of sample composed of head office of Siam Commercial Bank, PTT Co.,Ltd., Expressway and
Rapid Transit Authority of Thailand, Jatujak District Office.Questionnaires were distributed to
them for data collection. Frequency, percentage, and chi-square test were used for data analysis.

The findings were summed up as follows :

1. Most of the samples were eating sandwich, hamburger, grilled chicken, French fries,
mashed potato, coleslaw, ice-cream, and donut. Besides, thet have 1-2 time per month. It costs
40-100 baht per time. In this research, Mc Donald is the most favorite restaurant.

2. The factors found to be related to fast food —consuming behavior of working men
were knowledge of consumption as the appropriate nutrition, fashionableness of fast food —
consuming, influence of medias, and recreation activity.

Suggestion :

1) The government should educate the precise nutrition in order to reinforce the
knowledge and understanding for the consumer. For the propose of reduction the high purchasing
in fast food, these related organization should create a campaign to encourage people has an
appropriate dietary.

2) The community should provide spaces for park, recreation and exercise.

3) Each restaurants should clearified the nutrition facts in order to educate consumer.



