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ABSTRACT
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Title of Research Paper : Reasons for Purchasing Clothes of Teenage and

Young Adults in Bangkok.

Author : Mr. Kulwin Wanta
Degree : Master of Arts (Social Development)
Year : 2005

The purposes of the study were to find out the reasons for purchasing clothes
the Teenage and young adults in Bangkok and to indicate the factors influencing their
purchasing.

Accidental sampling was employed to select 295 teenager and young adults in
the Siam Square area, Prathumwan District, Central Department Store, Chitlom, and The
Mall Department Store, Bang Khae. Percentage, mean and standard deviation were
used to describe the data, and t-test and F-test to test the hypotheses.

The findings were briefly stated as follows :

1. Most of the subjects in the study were females, aged 23 or more. They held at
least a Bachelor's degree and their hometown was Bangkok. They earned a monthly
income of more than 3,500 baht. The monthly household income was higher than
45,000 baht. They preferred simplicity and purchased clothes made in Thailand most.

2. Reasons for decision make on purchasing clothes in general was found in the
middle level..

When consider in each part from high to low level found the highest level was

reasonable price follow by suitability for occasions
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3. Factor of influencing on purchasing clothes. Educational and monthly income
were the reason for purchasing clothes on the teenager and young adult in Bangkok

4. The quality of clothes should be improved. The price should be reasonable.
Especially, the quality of salespeople should be developed so that they will have a

service mind and serve the customers willingly.



