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Title of Thesis :  The Effect of Persuasive Communication on Acceptance
of National Post Office's Life Insurance Service in

Rajabhat University Students

Author : Somijit Julsamphansakul
Degree :  Master of Arts (Social Development)
Year : 2004

This experimental study aimed at evaluating the effects of persuasive
communications on acceptance of national post office's life insurance service in
Rajabhat University students. There were 4 objectives in this study. First, to empirically
evaluate the effects of persuasive techniques, as well as to explain these influences in
various types of students. Second, to investigate different effects of these
communications on acceptance of national post office's life insurance service in the
students with different levels of psychological traits, and were in different situations.
Third, to find the important predictors and the magnitude of prediction of this
acceptance in students receiving different types of persuasive message. Fourth, to
identify the types of low - accepters and their protective factors.

The sample of this study consisted of 420 bachelor degree students in Rajabhat
University. They were randomly assigned to 3 groups : 1) The first experimental group,
received “positive communication” in the form of written messages with two and a half
pages long. 2) The second experimental group, received "fear communication” of the
same length long. 3) The third group, the control group irrelevant messages.

Moreover, this study also assessed other important variables in terms of
psychological traits and situations factors directed by many important theories, e.g.,
Theory of reasoned action, Psychological Theory of Moral and Work Behaviors, and

Interactionism Model.
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Post - Test Only with Control Group Design was used. Most of the variables in
this study were administered in the form of summated rating scales. The questionnaires
were carefully constructed, tried out, and selected by criteria. Range of reliability in
terms of aipha coefficient was between 0.57 to 0.95.

There were 2 important groups of variables beside the experimental treatment.
First, the 3 dependent variables which were attitudes and behavioral intention in buying
national post offices life insurance service and behavioral intentions to promote the use
of life insurance service.

Second, moderating variables consisted of 2 groups : 1) 5 psychological traits
and situational factors, i.e., the risk in job performance, model for buying life insurance
service, belief in internal locus of control of reinforcement, future orientation and self
control, mental health., and 2) psychological state factors consisting of 3 variabies :
product knowledge, positive attitudes towards both the use of life insurance service at
post office and life insurance service in general. Furthermore, biosocial and
background information of the students were also assessed for use to categorize them
into subgroups for data analyses.

Four hypotheses were tested by two statistical techniques. First, three - way
Analysis of Variance with post hoc test by Scheffe’. Second, Multiple Regression
Analysis in terms of standard and stepwise, Manipulation checks were also carried out.

Five important groups of resuits from this experimental study were as follows.

First, students receiving “positive communication” had higher score on favorable
attitudes towards buying postal life insurance service than the control group. This result
was found in students with high income and also in students with fewer models who
were either in small family or in high socioeconomic level.

Second, students receiving “fear communication” had higher score on all 3
dependent variables than the control group : 1) higher favorable attitudes toward the
use of postal life insurance service. This result was especially found in 4 subgroups,
i.e., female students, students with high debt younger and low income. 2) more
intention to use postal life insurance service. This result was found in married group and

high income group. 3) high intention to promote the postal life insurance to others. The
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result was found only in non - governmental workers and who were low future orientation
(high present-oriented) and with poorer mental health.

Third, the facilitative factors for the effectiveness of "positive communication®
were as follows :

1) students with low debt who had low job risk, 2) Older than 35 years with more
models, 3) students from smaller family with fewer models, 4) male, 5) younger, 6)
lower socioeconomic level and 7) town residents who had more models.

On the other hand, the facilitative factors for the effectiveness of "fear
communication” were as follows :

1) female, 2) younger, 3) non - governmental workers who were high on future
orientation but with poorer mental health.

Fourth, the psychological traits together with situational factors could account for
1) favorable attitudes towards postal life insurance service with 21 .80% predictive power
in total sample with the highest percentage of 29.70% in out of town students. The 3
important predictors were favorable attitudes towards the postal office as weil as
towards the postal life insurance service and the use of this service and low future
orientation 2) high intention to use postal life insurance service with 28.50% in total -
sample, and with the highest percentage of 44.60% in students from higher
socioeconomic level. The important predictors were product knowledge, favorable
attitudes towards life insurance service, job risk and favorable attitude towards postal
office ‘s service in general. 3) high intention to promote postal life insurance service to
others with 18.30% predictive power in total sample and with the highest percentage of
35.60% in male students.

Finally, this study could pinpoint 4 types of students who were lower on all of the
3 dependent variables, as follows : 1) male, 2) non - governmental workers, 3) out - of -
towners, 4) lower socioeconomic level. Their common protective factors were the 3
following factors, 1) favorable attitudes towards buying life insurance, 2) favorable
attitude towards general services of the post office and 3) knowledge about the post

office's services.

Recommendations based on the important research findings were as foliows.



169282

First, the 4 types of students who were lower on all 3 dependent variables were
at - risk groups as mentioned above, should receive special attention by giving them
more information about the post office’s services, heighten their attitudes towards the
post office general services as well as the attitude towards buying life insurance in
general.

Second, "Fear communication” was found to be effective on all 3 dependent
variables while the "positive communication” had of less influence. Therefore, the post
office should use "fear communication” for a wide variety of students as mentioned in the
second group of results, especially with the non - governmental workers for better and
more outcomes.

Third, future experimental studies should be carried out on people with higher
risk in their jobs and in everyday living. Delayed effects should be studied by
measuring related behaviors. In addition, some different techniques of persuasion and

measurements of the results should be used such as the "focus group technique”.



