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Degree : Master of Arts (Social Development)
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The objectives of the study were as follows : (1) to find out the needs of
merchants and businessmen for Thai-Chinese trade promotion in Chiangrai Province, and
(2) to identify the factors affecting their needs. The sample of 140 merchants and
businessmen in Chiangrai Province were purposively selected to fill out the questionnaire.
Percentage, frequency, mean and standard deviation were used to describe the data, and
t-test and Pearson’s Correlation to test the hypotheses.

The findings were briefly stated below.

1. The number of male merchants and businessmen was close to that of
female ones. The respondents were 31-45 years old. The majority were of Thai
nationality. More than half had a Bachelor's degree or higher. Most lived in Chiangrai
Province and had some experience in trade with Republic of China before.

2. The needs of the merchants and businessmen could be ranked from the
highest mean to the lowest as follows : investment (§= 4.17), career development (i=
4.186), information (i= 3.73) and language skill development (32= 3.60).

3. When the hypotheses were tested, the factors affecting their needs
significantly were knowledge and understanding about FTA between Thailand and China,

support from the public sector and support from the private sector :
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1. Related public agencies should hold a seminar on FTA between Thailand

Recommendations

and China continually to make merchants and businessmen have confidence in investment.
Especially, information about investment expansion, language skill development and trade
promotion should be emphasized.

2. Private organization, such as the Chamber of Commerce the Industrial
Council, and financial institutions should cooperate in holding a seminar on investment and
payment through the banking system in order to have a uniform standard of transaction

between Thailand and China.





