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ABSTRACT

The Internet is increasingly being used as a new form of commerce called electronic
commerce (e-commerce) in developing nations. E-commerce is increasingly being adopted
by Thai people. However, very few studies have been conducted to study the adoption of
electronic commerce among groups of Thai people. This study aims to compare and contrast
the adoption behavior of electronic commerce among groups of Thai people in Bangkok. A
survey of 500 respondents living in Bangkok was conducted. Three electronic commerce
activities (frequency scores of searching the Internet for information about products or
services, using the Internet to buy products or services, and using the Internet to sell
products or services) were tested. One-way analysis of variance (ANOVA) and Fisher’s Least
Significant Difference (LSD) tests were employed to compare and contrast the data. The
study shows that some electronic commerce activities were adopted significantly differently
in various groups: gender, age, levels of education, occupations, levels of personal income,
and levels of family income. Specific activities and groups of people are discussed in greater

details in this study. Discussions and recommendations are also addressed.

Keywords: Purchasing behavior, Adoption behavior, Electronic commerce, E-Commerce.
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