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 This research is a qualitative research. It has been introduced by analyzing 
information and in depth interviewing with the Communication Department of Tisco Bank 
Public Company Limited, whose works are concern with customers.  The objective of the 
bank is to study the form of business obligation for customers, and study the processes of 
communication with the internal sectors and external sectors for executing responsibly to 
external environment and society. From the research, we found that Tisco Bank Public 
Company Limited has a policy that conforms to the business ethics and has bought itself to 
the obligations of society, which it continually works on. The process, itself starts with its own 
internal development, which aims for sustainable businesses practices by focusing on 
regulating the organization for good governance. Later, it will develop itself externally, which 
aims to be socially responsible. 

 As for the studies that were carried out, the primary losses from the internal 
sections, are on the employee understanding and conforming to the bank policies. 

 The process of communication with those outside the workings of the organization 
such as shareholders, loaners, corporations, competitors, consumers and the society is to 
give them the understanding and information on the progress of the organization, and with it 
the support from the public to the organization  for its sustainable business practices.           

 The organization has advertised through various media to improve the image and 
to make it well recognized. By working with the society in mind, the company can be more 
fully responsible to its surrounding environment. Furthermore, development and activity 
campaigns can fully show the responsibility of the organization, and with it the benefits to both 
organization and society.  
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