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This independent study was qualitative research that there were 2 objectives.
These were 1) to study historical background of Klong Chinda Floating Market 2) to
recommend the guideline for improving and developing Klong Chinda Floating Market. The
empirical data had been collected through in-depth interview instruction of informant group.

The Klong Chinda Floating Market should be improved and developed through 7
guidelines as following. Firstly, should develop the product that fresh fruits by change to
preserve fruits for further the period of time to reserve the products and further the kind of
products. Secondly, the prices of products should be appropriate with the price of fruits from
fruit gardeners and should be reduce, change, distribute and give some giveaway to
customer. Thirdly, it should be sigh post about the direction or distance to the market and the
period of time to open and close the market by clearly. Fourthly, should be further advertising
public relations by give the information to the costumers for attract the tourists. Fifth there are
responsible people in management, improvement and development of the market with fully
participation. Sixth, the environment including facilities should be well improved and managed
to attract the tourists. Seventh, the floating market should well managed the related factions
should well planning, organizing, influencing and controlling for making the efficiency of

floating market management.
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