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AFFECTING PRIVACY OFFICER TO BUY COMPUTER NOTEBOOK IN SATHON

DISTRICT, BANGKOK. INDEPENDENT STUDY ADVISOR : ASST.PROF.NOPPANON

HOMSUD. 77 pp.

The study of behavior and marketing factors affecting privacy officer to buy computer
notebook in Sathon District, Bangkok. The sample group used in this research is 400 privacy
officers in Sathon District, Bangkok Metropolis who buying the computer notebook. The
questionnaire is used as a tool for gathering the information. The statistics applied in the
analysis are the frequency, percentage value, average value and standard variants.

The results of the research finds that a majority of sampling group is female, aged
between 31 — 35 years old ; their status is single ; their education is Bachelor Degree ; their monthly
income is between 15,001-25,000 Baht ; their monthly expense is between 5,000-15,000 Baht ;
their occupation is the officer which do not be a human resource officer, a marketing officer and an
accounting officer.

The behavior to buy the computer notebook of privacy officer in Sathon District,
Bangkok finds that mode of the payment for the computer notebook is installment. The most-
coveted brand of the computer notebook is Acer. The place to buy most of the computer notebook is
department store. The objective to buy the computer notebook is supporting their education. The
reason to buy the computer notebook is website visiing and chatting. The receiving of the
information in relation to the computer notebook is by mean of the credible person. The
expense of buying the computer notebook is between 20,001 — 30,000 Baht. The factors of
decision to buy the computer notebook is the most product itself. The suitable weight of
computer notebook is between 1 — 1.5 kilograms.

The marketing factors affecting to buy the computer notebook by sampling group are
collectively at the much level ; and considering on the basis of individual aspect ; In terms of
product, it is much level. Individual item, the most level is the speed of processing. In terms of
price, it is much level. Individual item, the most level is suitable price for the speed of
processing. In terms of place, it is at the much level in every item. And at the moderate level
is the outstanding of shop placement. In terms of promotion, it is much level. Individual item is
the price reduction of the computer. In terms of packaging, it is at the much level. Individual
item, it is at the much level in every item. In terms of persona, it is moderate level. Individual
item, the most level is the computer knowledge of sales person. In terms of PR, it is much
level. Individual item, the much level are friend’s consultation and the good image of the sales
person. In terms of power, it is moderate level. Individual item, moderate level in every item,
there are the much level closely person and personal brand favor.
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